








Evaline... 
the gracious lady of kidskin 


Jimmy Pig... 
so rough, tough and ready 


Brogi... 


representing the best grained goatskin 
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Yo One for All . 
All for See : 


We are giving our best to the armed forces 


. and trying to help civilians too. 
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\ Hubschman’s Calf Color No. 972 





Times of great stress strip 





life of a host of non-essentials. But 
A GORED STEP-IN WITH 17/8" MIDWAY 


HEEL AND SIMULATED ORNAMENT e 
fe the essence . . . Quality . . . not only 


I. MILLER & SONS, INC. 


Long Island City, N. Y. survives but grows in stature. 





TANDRITE is a perfectionist. 
The fine leathers, the consummate 
skill, the everlasting adherence toa 
principle of greater achievements 
in Color ...in glory of Finish... 
in Sturdiness...in ease-assuring 
Flexibility . . . are factors which 
even today are planting the seeds of 


post-war business for your shoes. 


Tanners of Fine Calf Leathers 


E. HUBSCHMAN & SONS, INC., PHILADELPHIA 
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Ls time for white again — walkable, wear- 
able “whites” like the Vitality shoes featured 
st. in a full-page advertisement in the current 
issue of Life. 


Now, Vitality “whites” are right as can be! 
Da Right with the times! Right in style! Right in 
comfort! Right in durability! Right in value/ 

That goes for Vitality advertising, too. Get 
> a copy of the April 12 issue of Life and see 
ng what we mean. You'll discover that this 
Vitality message on white shoes—like ail 


LET THERE BE ys LET IT BE RIGHT 





Vitality ads—is keyed to wartime demands. 
As such, it maintains—and increases—that 
priceless business asset: customer loyalty to 
the name Vitality. 


WOMEN'S VITALITY OPEN ROAD SHOES 
AAAAA to EEE for Outdoor and 
Sizes 2 to 11 Campus Wear 
$6.95 $5.50 and $6.00 
CHILDREN'S VITAPOISE 


Complete widths and sizes Feature Shoes for Children 
Priced according to size Priced according to size 


$2.50 to $5.50 $3.50 and up 


VITALITY SHOE COMPANY 
Division ef International Shoe Company, St. Louis, Mo. 





BUY UNITED STATES WAR BONDS AND STAMPS 





A HELP UNCLE SAM! 
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WHITE GLAZED KID is a practical leather 
for Summer. City dust does not cling i j 
its surface. Cleaning may be done simply 
wit incre castile soap and water, or with a good clec er 
\ JHITE GLAZED KID is @ cool leather for shoes becaus 


‘it is lightweight, porous. With solid pastels, soft pri ts, 


[WHITE GLAZED KID SHOES can be worn for every hour;! 


for every activity the summer long. 


as 


PSTANDARD KID DIVISION. 


209 South Street, Boston, Massachusetts # 
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Celastic adds to her 
Foot Comfort 


Ante 


Now it’s a woman’s job, 
where, more than ever, quality 
in footwear counts. 

Celastic is a positive means 
of adding a comfort element 
to footwear. As the shoe is 
made, this solution-softened 
box toe conforms to the con- 
tour of the last. 

In shoes built for service, 
that lasted contour is main- 
tained —with pleasing results. 


THE QUALITY 
BOX TOE 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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shoe rationing heightens 
the sales appeal of 


Hormandac Calf 


"Limit of Three Pairs to a Customer—Per Year,” says 
Uncle Sam. That's enough to make the ladies (men, 
too, for that matter) think twice about a shoe purchase. 


When that happens, Normandie Calf comes into its 
own. For this beautiful, durable vegetable tannage 
fits today’s situation like a glove. And we mean a 
glove. There’s a velvety softness about Normandie 
Calf not unlike that of fine glove leather, a softness 
that endures through repeated wettings and dryings. 
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The handsome hand-boarded grain, the bright finish, 
the rich colors, the relative freedom from shrinking 
and expanding with humidity changes — all help 
to give shoes of Normandie Calf a long life and a 
happy one — for the wearer. 


Let shoes of the famous Gallun leathers help you 
maintain your position and your profits for the duration 
—and after. Include them in your orders 
to leading manufacturers. A. F. Gallun 
& Sons Corporation, Milwaukee, Wis, 





Eskimo Calf 
water-resistant 


Cretan Calf 
smooth but not glazed 


Norwegian Calf 
hand-boarded grain 











It’s A Convention, 
A National Shoe Fair or 
A Wartime Business Conference, 


Boot and Shoe 


RECORDER 


Gives The Complete Story 





To Keep Abreast Of The 
Latest Developments 
In Your Industry 


Read 
Boot and Shoe 


RECORDER 


THE GREAT NATIONAL SHOE WEEKLY 


A Chilton Publication 
100 East 42nd Street +- New York City 
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The right lubricants, the means for pro- 
perly applying them and wiping cloths for 
keeping machines clean, are fundamental 
tools for protective maintenance. 


Methods of carrying out machine main- 
tenance may vary, but the adequate equip- 
ping of an individual concerned with 
machine care, whether he be operator or 
full time maintenance man, is as essential 
today as bullets or field rations are to a 


CLEAN MACHINES AND GOOD 
LUBRICANTS WILL RESULT IN: 


® Reduced wear and breakage 
@ More continuous production 

@ Reduced power consumption 
@ Smooth running machines 

@ More and better work soldier. 


OIL IS AMMUNITION — USE IT WISELY — BUT USE IT! 


a: 38 TAKE GOOD CARE OF WHAT YOU HAVE 


Lubricants preperly used 
will help prolong thelife of 
shoe machinery. In these 
critical times, conservation 
is vital. Make oil your 
Ammunition. 
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The FANFARE 


Lot VOrsheim Qecatity 


Dou are selling not only shoes today but labels, reputations. 
For today each purchase is seriously, thoughtfully contracted 
while each purchaser seeks honest quality backed by a name 
she trusts. And there is no finer name in shoes than Florsheim. 

That’s why Florsheims make your selling job easier today. Let 
the Florsheim name speak for you of shoes with a distinguished 


pedigree, of respected materials and scrupulous craftsmanship, of 





The MILITARY MONK ea long wear and enduring comfort, of all the styling and satisfaction 


that make Florsheims the most walked-about shoes in America. 


THE FLORSHEIM SHOE COMPANY « CHICAGO « Makers of Fine Shoes for Men and Women 
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“OPEN Only Six Hours Each Day.” 
Perhaps the first shoe store in 
America to make a drastic cut in 
selling time is Napier’s, 909 Nicollet 
Avenue, Minneapolis, Minn., a 
smart shop selling feminine foot- 
wear, under the leadership of B. H. 
Napier. Here’s the story, told in 
a 10-in. double-column newspaper 
ad in the Minneapolis newspapers: 

“IMPORTANT ANNOUNCE. 
MENT to our patrons: Beginning 
Tomorrow, Monday, March Fif- 
teenth . . . and for the Duration .. . 
NAPIER’S WILL BE OPEN ONLY 
SIX HOURS EACH DAY from 
10:00 A.M. to 4:00 P.M. 


i 


GOoP NIGHT 








“We have made this decision 
after due deliberation because of 
the shortage of Better Grade Foot- 
wear .. . and in order to distribute 
our shoe sales over a wider period. 
It is our belief that this is neces- 
sary in order to equitably appor- 
tion, to our customers, the allot- 
ments of shoes we receive from 
manufacturers. 

“We suggest that patrons buy 
only one pair of Rationed Shoes at 
a time—even though they have 
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of the Ty ade 


more than one coupon. We will 
endeavor to give you the prompt 
and courteous service you’ve been 
accustomed to at Napier’s — even 
though our store hours are short- 
ened.” 








A CHICAGO woman war worker, 
Mrs. Robert Carlin, received an 
extra pair of shoes, and without a 
ration ticket recently. But she won’t 
be wearing them. They are Japa- 
nese army shoes, picked up by her 
husband and sent to her along with 
a Jap battle flag, as souvenirs. Mrs. 
Carlin is employed by a candy 
company. 
7 . - 

CARL F. DANNER, president of 
the American Hide and Leather 
Company of Boston, is in the na- 
tional picture—as a candidate for 
Director of the Chamber of Com- 
merce of the United States, Wash- 
ington, D. C. There are nineteen 
places on the Board and the election 
will be held on April 27, when dele- 
gates assemble at the final session 
of the annual meeting. “This year, 
the annual meeting will be held in 
New York and hot in the magnifi- 





cent Chamber building in Washing- 
ton. It will be in the form of a War 
Council “to intensify business ener- 
gies; to meet manpower difficulties 
and to push vigorously on to vic- 


tory.” 
. . om 


LEO REITMAN, shoe buyer for the 
subway stores of Mandel Brothers, 
Chicago, Ill., read our item on 
“Commando Composition Soles” in 
the March 13 issue of Boot aNnp 
SHoe Recorper. He had just ran 
an advertisement on play shoes and 
referred to them as rubber soled. 
In his next advertisement, however, 
he referred to them as Commando 
Composition Soles. 





COMMANPO 
| ROBBER SOLED 
S ) PLAY SHOES 














He writes: “We enclose two re- 
cent ads, run on play shoes, and 
ask that you please note our will- 
ingness to cooperate at all times 
with your worthy publication and 
the shoe industry. You will note 
that the first ad mentions ‘rubber 
soled’ play shoes and that after your 
excellent suggestion our ensuing ad 
was immediately changed to read 
‘Commando Composition Soles.’ 
Please be assured of our further 
cooperation along similar lines.” 















ALBERT J. SCHIRO of the Stand- 
ard Shoe Store, Bangor, Maine, 
says: 

“A situation is facing parents in 
the State of Maine and all Northern 
States where snow during the Win- 
ter is an important part of life. 
Heretofore, boys between the ages 
of five and fourteen, and many girls, 
have worn such protective footwear 
as leather top rubbers, top lace 
rubber pacs and four-buckle all- 
rubber overshoes. 

“The WPB Rubber Footwear 
Order eliminated all three of these 
essential items. Next year boys 
will have only shoe rubbers and 
three-buckle cotton cloth top over- 
shoes, which are not water resis- 
tant. Consequently, we can expect 
an epidemic of colds and sickness, 
with all its implications, if the WPB 
is not prevailed upon to allow us 
all-rubber buckle overshoes and 
rubber bottoms for leather tops. 








“The tonnage of reclaimed rub- 
ber involved would not be great. 
With health conditions affected by 
the shortage of doctors and nurses, 
it would seem that some thought 
given in advance, to next year’s 
hazards, would pay solid dividends 
in better health conditions. 

“We, in the north, feel that this 
subject is very important. Won't 
you give it your consideration? If 

-you, too, feel its importance per- 
haps some publicity through the 
‘REcoRDER’ would inspire letters 
from interested retailers. All par- 
ents, with growing boys, will be 
deeply concerned next winter. The 
time for the retailer to act is NOW.” 


LIKE most dancers, Eleanor Powell 
will feel the pinch of shoe ration- 
ing. Although she has about fifty 


pairs of shoes in reserve, Eleanor 


explains this is not hoarding. 
“Strenuous dance routines ac- 
count for almost a dozen pairs,” 
says the star, between scenes of her 
current picture, “I Dood It.” “For 
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NOW YOU SEE IT, 
NOW YOU DON'T 


THERE IT 1S 









NO~ THAT'S THE BUTTER 





—I'm quoting from a letter recently 
received from my friend H. W., 
who lives just outside of London: 


“We had a visitor with us for a short 
time. Naturally she had her ration 
cards, without which you cannot get the 
necessaries. My wife asked me to go to 
the village and get them—which | did, 
naturally! This is what | brought back 
as the full rations for a week for one 
person: 2 oz. lard; 2 oz. butter; 7 ox. 
cheese; 4 oz. margarine; 4 oz. bacon; 
8 oz. sugar; | oz. tea; 2 oz. marmalade 
or jam. (These latter two items you 
have to get in four weeks’ amounts.) 

“When | put the rations on the 
kitchen table | said: "Well, you won't 
get fat on that lot." My wife replied: 
‘lf some of our American friends were 
to weigh this out and see it, they 
would realize what our rationing really 
amounts to.’ The lard has to do for 
all cooking, etc.—unless you want to 
use your ‘marge.’ 

“In addition to these rations we have 
20 ‘points’ per month per person which 
can be used on certain goods. For in- 
stance, a thin of ‘Spam’ costs 24 points 
(or more than | person's full ration). 
Half pound of sweet biscuits costs 8 
points, or 4 points for half pound plain 
biscuits, eight points go to get a pound 
of prunes. Sultanas take 16 points for a 
pound, 8 points for a tin of sardines. 

“There is a long list of such goods. 
It's a nice job to decide what to use 
your points for. One good thing, how- 
ever, is that prices are strictly controlled 
and quite reasonable. In addition to 
points we can get meat of the value of 


1/2d (30¢) a week." 


—"Well, there you have it; and 
we're just beginning to get it, 
too. 


| doubt very much whether we 
will have to be as rigidly rationed 
as our English friends, but it's a 
safe conclusion that we're going 
to have ‘less’ of many things and 
‘none’ of some things. 


—But if the English can stand it, we 
can do likewise—and with a grin 
that is typically American to the 
bargain. 


—Cheerio!" 


President 





instance, I wear out one pair of 
dancing .shoes each week during 
rehearsals for a number. While 
I’m before the cameras about four 
more pairs are discarded. Record- 
ing taps account for another pair. 
Professional dancers bring a high 
mortality rate to shoes.” Eleanor, 
like most of her dancing contempo- 
raries, keeps a year’s supply of 
shoes on hand at all times. 


* * o 


J. R. DEWITT of J. R. DeWitt, Inc. 
(Children’s Scientific Footwear) of 
Chicago, IIl., says: 

“Children’s shoes are the only 
item of a child’s wardrobe that can 
do irreparable harm; therefore, the 
fitting of children’s shoes should be 
placed in the hands of recognized 
experts. Parents should be cau- 
tioned against over-the-counter buy- 
ing of children’s shoes, and simi- 
larly ‘gift shoes’ should be checked 





by a competent person, before per- 
mitting the child to wear them. 
Most children’s shoe specialists bend 
every effort to do the job properly, 
and select the proper shoe for the 
ehild. Furthermore, said expert 
makes it his business to study and 
practice the findings of the great 
orthopedists with respect to the fit- 
ting and selection of shoes for chil- 
dren. 

“ *Hand-me-downs’ from an older 
brother or sister should never be 
passed on to another child. Rarely 
are two feet alike in shape and ac- 
tion, with the result that the shoe, 
having fitted the first child, and 
having been shaped in action by 
previous wear, will be anything but 
efficient for the second child, and 
entirely too often, actually injuri- 
ous to the second child. 

“ ‘Exchange of shoes,’ which may 
be a product of the present times, 
should be cautioned against, with- 
out reservation, for the above rea- 
sons plus several more that most 
people will recognize.” 

These points and others were pre- 
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sented by Mr. DeWitt to the Chi- 
cago Sun, which is publishing ar- 
ticles on the care and training of 
children. He clipped the Boot anp 
SHoe Recorper’s editorial, “A 
MISDIRECTED CHILDREN’S 
CRUSADE ” (March 13, 1943), 
and enclosed it with his letter to 
the editor. 


= ® * 


GOSH-1 EVEN GOT TOES 








ONE amazing effect of the shoe 
rationing program is that people 
are not only paying particular at- 
tention to the quality and fit of the 
shoes they are buying; but to their 
feet, finds James H. Sewell, presi- 
dent of the Burns Cuboid Company 
of Santa Ana, Calif. Personal fit- 
ting stool observations in many 
nearby stores, plus reports of field 
men of the company, have con- 
vinced this executive that people, in 
general, have really recognized they 
have something stuck on _ their 
ankles, which needs careful atten- 
tion. 

These people, in their growing 
foot-conscious attitude, figure they 
must get much more mileage out 
of their feet, so are receptive to the 
thought that a well-balanced foot 
will give them this necessary com- 
fortable mileage and also that their 
shoes will look better and be longer 
wearing. The fact that Cuboids 


. have had the largest weeks’ busi- 


ness in their history, since rationing 
became effective (with the past 
weeks some 80 per cent ahead of 
last year), is not an accident. It 
shows that shoe fitters, faced with 
practically no multiple sales, are 
doing a much better shoe fitting job, 
in that they are giving each foot 
presented to them a close inspection 
with the view of suggesting to their 
patrons ways and means of getting 
the most comfort and service from 
the shoe selections. 
* > * 


COMMANDER-IN-CHIEF in the 


Pacific, General Douglas MacAr- 
thur wanted two pair of new Arch 
Preserver shoes. Unable to get them 
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in Australia, his request was sent 
on to his public relations officer 
here in New York. 

Members of the armed forces do 
not have Ration Stamp 17 but they 
do have to have a written authoriza- 
tion from their C. O. (Commanding 
Officer) to buy a pair of dress 
shoes. MacArthur’s request was ac- 
companied by two slips, each duly 
signed by his supply officer, author- 
izing his purchase of the shoes. 

The officer in New York called 
George Notice, co-partner of the 
Arch Preserve Shop in Radio City 
and the two pairs of shoes were de- 
livered to the officer at the Waldorf- 
Astoria Hotel. The shoes—size 
744C—a small foot for such a ‘big 


man! 
7 * * 


HERE is the advice of one of the 
nation’s foremost designers and 
fashion experts on the shoe ration- 
ing problem, to Boot aNp SHOE 
RECORDER readers. Irene, Metro- 
Goldwyn-Mayer studio designer, 
says: 

“My first choice would be a pair 
of perfectly plain black suede 
pumps, toes out heels in. These I 
would vary with different.bows and 
buckles. These same pumps would 








have to do for formal wear as well. 
Rationing does not permit the lux- 
ury of evening sandals. Secondly 
—a pair of medium heeled black 
calfskin shoes for sport and street. 
Lastly—but by no means last, would 
come a smart pair of brown pumps, 
or even a pair of all white pumps 
for the Summer season. These 
would go nicely with any pastel or 


print worn during these months.” 
a * 7 


DOROTHY LAMOUR, working in 
Paramount’s “Riding High,” col- 
lected the following bits of informa- 
tion on how to make her shoe ward- 
robe last as long as possible; then 
admonished her personal maid as 
follows: 

“Shoe repairing is not rationed; 
so do everything necessary to keep 
the shoes in good shape. Do not 
keep them in a damp place and do 
not allow the footwear to remain 
on the floor. Shoe trees will keep 
them in shape. Keep leather shoes 
saddle-soaped and polished regu- 
larly, to keep the leather pliable. 
Wash off all dirt with a damp cloth 
and then wipe the shoes as dry as 
possible, allowing them to dry 
slowly. Never, never, let shoes dry 
while covered with mud and dirt.” 





























"Since taking that first aid course, | have really learned to wrap packages neatly” 
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Ads Play Big Role Under Rationing 


Customers Now Read Shoe Advertising More 
Carefully than Ever Before, and Informative 
Copy, Effective Displays and Intelligent Salesman- 
ship Are Prime Essentials for Shoe Merchants 


by BOB LAMBERT 


Marilyn Shoe Store, 
Jackson, Miss. 


THE salesperson on the fitting stool now has his greatest 
= opportunity to be of real service to his store and to his 

"customer. It is up to the management to see that he is 
awake to these opportunities. 

Store owners, buyers, merchandise men and man- 
agers must be more wide awake the next six months 
than ever before. Buying will be important but mer- 
chandising the present stock will require special atten- 
| tion. Management’s job, therefore, is to be sure that the 
’ sales force knows which shoes should be closed out. The 
| P.M. system is no doubt the best way to speed up sales 
on particular lines. Get-together meetings before or 
after store hours are also helpful. 

A system used by many stores to attract customer 
attention to short lots, etc., is to “flag” the shoes. The 
| writer has always found this method effective. Many 
| shoes are sold that would not have been shown the 
customers otherwise. Another good way to close out 
odds and ends is to put all P.M. shoes or short lots in 
one section. Hash them regardless of heel heights. And 
be sure that your salespeople visit this section often. 


ONE thing we must watch. We must not push cheap 
| shoes off on customers just so we can get rid of them. 
> We all know that play shoes and cheaper shoes are our 
| real problem now. We can and will sell quite a few of 
these to our smart young customers. These women have 
sometimes as many as a dozen pairs of shoes in their 
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_ NURSES’ SHOES FOR GLOBAL WAR 


When war is being fought on many fronts and in every 

clime, new types of uniforms are required for U. S$. Army 
nurses to meet the rigorous demands of all sorts of 
weather conditions. Photograph shows, left to right, 
Army nurses’ wearing new type:uniforms as follows: Mar- 
geret Sullivan in an olive drab outfit; Catharine Donegan 
im seersucker uniform with jacket for street wear; Beile 
Moran wearing an overcoat (trench coat) with buttoned- 
tn lining; Mary Kelcoyne showing a parka for cold cli- 
“Mates; Jeanette Schwartz in a uniform for advanced field 
Operations. The shirt and slacks of Miss Schwartz’ uni- 
form are of olive drab herringbone twill. 
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wardrobe and they are not primarily interested in long 
wear. 

There was never a time when shoe salespeople could 
sell as much shoe polish as now. You are actually 
helping your customers and they will appreciate it very 
much. Most polishes retail for twenty-five cents and 
you can tell your customers that the quarter does not 
mean so much to her or to the store but that good polish 
will help to lengthen the life of her shoes. 

Many store managers have been worried about the 
help situation this Spring. We think that business will 
be more even with rationing. We feel that most stores 
will not have to have as many salespeople, because there 
will be no peak season. 

About the first thing the average shoe store owner 
thought about when shoe rationing hit us was that he 
would cut down on his advertising. If he thought the 
thing out, he probably decided that he might even spend 
a little more money for advertising in order to tell the 
public why they should bring their Number 17 coupons 
to his store. We believe that the opportune time to 
have increased the budget was right after rationing was 
put into effect. It is still not too late. Let John Public 
read your ads now, while he is reading shoe ads as he 
never read them before. 

Windows will also play a very important part for the 
duration of rationing. Every customer who looks into 
your windows will be trying to decide how your shoes 
compare with those of the store next door. Make your 
windows convincing. Elaborate windows are out for 
the duration, but that does not mean that we can’t have 
neat windows, well merchandised. 

There is no reason why any store should not increase 
its sales of bags and hose. Instead of trying to cut 
down too much on your lights and other expenses, try 
increasing your sales on these extra items. 

And here is a bit of advice. Don’t let this situation 
get you down. It will spread to every employee. Re- 
assure your employees so that they will not get jittery 
and start looking around for something else. You will 
need them. Let them know that you intend to keep 
them. We may all experience benefits from this shoe 
rationing. 














Soft Springlike Colors and 
Flowers Abound in Curren? 
Windows, While Themes of Ra. 
tioning and Simplification are 
Present but Silent Remind. 
ers of a Country at War. 


Women will walk more this Spring. 
and Godchaux’s in New Orleans fea- 
tured footwear patterns for the tai- 
lored woman. Ribbons in the window 
shown at the left urged customers to 
“Serve America on active feet.” 





A. S. Beck used huge 
sprays of forsythia in a 
colorful window of shoes, 
bags and accessories. The 
light tones of the window 
contrast effectively with 
darker tones in shoes. 





PASTELS and Spring flowers— 


Winkelman in New York had an attractive window 











traditional harbingers of Spring—blossomed forth in 
a series of extremely attractive shoe windows in mid- 
March. Gay backgrounds for simple shoes lent these 
shoes an air of gaiety which induced passers-by to 
come in and buy. Pale yellows—pinks—blues—greens 
enhanced the merchandise displayed against them. 
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with light blue drapery in the background and yellow 
flooring. Garlands of Spring flowers were looped 
around the window, and the store’s message was fea- 
tured in a huge picture frame, garlanded with flowers. 
Florsheim used delicate pink and blue in their win- 
dows, with huge bowls of giant yellow and white 
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Against a background mural 
of New York’s Central Park, 
Franklin Simon posed Spring 
shoes on a realistic park 
bench with suitable floral 
accents. “Shoes for your 
new walking habits,” reads 
the legend at lower right. 


SPRING 
DRESS 


This window by Stern Brothers, 
New York, emphasized shoes 
for walking, and pointers on 
good walking habits were fea- 
tured on plaque at right. 


daffodils to lend a Spring-like note. Shoes featured 
were “gay shoes . . . soft shoes . . . reptiles.” 

In a small window full of flowers, Arnold Constable 
presented “Footnotes in black” to go with “headlines in 
Chinese lacquer red.” The window, one of a series 
devoted to promoting Chinese lacquer red in clothing, 
combined the red and pale chartreuse effectively, with 
props cut in Chinese designs. 


LARGE pink roses were used by Selby as stands for 
their shoes, with light green Spring leaves trailing 
down into the window. Pastels were used as the back- 
ground colors; the flooring was beige and circular mats 
of pale rosy orange were placed under the shoe stands. 
In another window, the store used large yellow roses, 
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handling them again as props against which the shoes 
were displayed. 

The Stetson shop on Fifth Avenue used pale green 
for background, with yellow flooring and sprays of 
yellow forsythia to add a gay note. And the Ansonia 
store featured a yellow background with pink flowers 
here and there against the drapery, cyclamen pink for 
the flooring, with the flowers appearing in strategic 
places against the pink floor. A large baroque white 
frame had in its center a Spring bouquet, while colorful 
chintz drapery at one side of the window repeated the 
floral pattern. 

A sober note, appearing in some of the windows, 
however, served to remind passers that we are at war 

[TURN TO PAGE 29, PLEASE] 
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WASHINGTON NEWSREEL 


Current Happenings on the National Scene 


Recent Amendments Ease Rationing 
CONSUMERS who have surrendered ration currency 


for shoes that are defective, because of workmanship 
or material, and cannot be repaired were authorized 
recently by OPA to replace them without loss of ration 
currency by Amendment No. 6 to Ration Order 17. 
Special shoe stamps may be issued by local War Price 
and Rationing Boards to replace such defective shoes. 

The action. also provides for an increase in the 
reserve stocks of shoes permitted to be acquired by 
employers and institutions supplying shoes to their 
employees, students or residents. This reserve, pre- 
viously limited to 10 per cent of the number of persons 
to be supplied, has been increased to 50 per cent. This 
increase was granted to give employers and institutions 
a more adequate reserve and to decrease the necessity 
of frequent applications to district offices. 

Special shoe stamps to replace defective shoes may 
be issued by local boards only if the defective shoes are 
returned to the shoe dealer within 30 days from the 
date of their purchase. An applicant for this stamp 
must present to the board a signed statement from the 
establishment where the shoes were purchased, saying 
that the shoes are defective because of workmanship or 
material and cannot reasonably be repaired. The board 
may also inspect the shoes before acting upon the 
application, if it desires to do so. 

This action, OPA stressed, does not apply to shoes 
that are unsatisfactory because they were improperly 
fitted or are otherwise unsatisfactory to the consumer. 
Distinction is made between shoes that become defective 
and shoes improperly fitted through carelessness be- 
cause much shoe leather can be saved if buyers get a 
proper fit. 


- aa * 


Extra Shoes for Sheepherders 


PERSONS living in the United States whose occupa- 
tions may require them to be away from any available 
supply of shoes for long periods have been authorized by 
OPA to apply for extra shoe rations. Normally extra 
rations are available only to people who have less than 
two pairs of wearable shoes. However, certain people— 
sheepherders for example— may have to take a larger 
supply of shoes with them when they are to be in iso- 
lated localities for long periods. 

Effective March 29, Amendment No. 8 to Ration Order 


17 set up the method by which a person so engaged could 
secure needed additional shoes. Applications for addi- 
tional stamps must be made in writing to the person’s 
local War Price and Rationing Board, giving all informa- 
tion on which the eligibility of the applicant is based. 


Safety Shoes on Short Notice 


FOR the convenience of workers who need to buy 
“safety” shoes on short notice, OPA has authorized 
employers, beginning April 5, to issue purchase certifi- 
cates for safety shoes to any employee who has spent 
his ration stamp 17. The new provisions, which apply 
only to safety shoes, are contained in Amendment No. 7 
to Ration Order 17, which became effective April 5. 

Under the new system, any employer whose plant is 
not served by a Plant Area Rationing Board may desig- 
nate a company representative to whom workers can 
apply for certificates. Local War Price and Rationing 
Board will, of course, continue to act on individual 
applications if employers do not wish to make use of 
the new plan. The worker must fill out the regular OPA 
application form. If the application shows the safety 
shoes are needed and the worker does not have a stamp 
17, the company representative issues a certificate 
authorizing their purchase. These certificates, OPA 
stressed, will be issued only after a worker has spent 
his own Stamp 17. He is not required, however, to use 
unspent stamps held by others in his family to qualify 
for certificate for safety shoes. 

Safety shoes—those with such special protective fea- 
tures as steel reinforced toes, electrical insulation, elec- 
trical conductivity, non-sparking qualities or easy re- 
movability—are used for work on hazardous jobs of 
various kinds. With many workers already in such jobs, 
and more being hired daily, it is necessary to provide 
for their safety shoe needs quickly and conveniently to 
avoid unnecessary risk or the time off that might be 
required in getting a certificate from a local board. 

To get a supply of certificates for issuance to workers, 
the employer applies to the OPA district office serving 
his area. He states the total number of employees 
wearing safety shoes, any anticipated change in this 
number, the average wearing period of the shoes, an 
estimate of the number of pairs bought by employees in 
the preceding two months, and information about the 
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jobs on which the shoes are needed. At the same time 
he submits for district OPA office approval the name 
of the representative he is appointing to issue certifi- 
cates. On approval of the application, the district office 
may give the establishment enough certificates to take 


care of its workers’ needs for two months. 
* * * 


Recorder Rationing Reports Found Helpful 


FOLLOWING is the text of a letter received last week 
by Boot anp SHoe Recorper from Mervin A. Blach, re- 
gional commodity rationing officer, miscellaneous prod- 
ucts division, of the Office of Price Administration at 
Atlanta, Ga.: 

“Wish to acknowledge receipt of your letter of March 
23, 1943, also copy of the Boor anp SHoe Recorver pub- 
lished since shoe rationing became effective. Permit me 
to congratulate you on the great help you are giving not 
only to your subscribers, but to the Office of Price Ad- 
ministration in the educational work you have done and 
are doing in connection with Ration Order No. 17. In 
meetings I have conducted with groups of shoe dealers 
throughout this region, I have referred them to your 
publication.” 

Boot anp SHoe Recorper is grateful for this and other 
expressions of the same character from various OPA 
officials, and is pleased to note that its efforts to pub- 
licize and explain the various rationing orders, amend- 
ments, inventory regulations, etc., have proved helpful 
to the government as well as to shoe merchants, manu- 
facturers and others in the industry. 

* ” 


Hosiery Curb to Be Applied Gradually 


A PLAN to put the rayon hosiery regulation into effect 
gradually over a three-month period so that sellers and 
manufacturers can adjust their operations to the require- 
ments for marking the quality and prices on stockings 
was announced last week by the Office of Price Admin- 
istration. 

The dollars and cents ceiling prices for Grade A 
hosiery will go into effect on April 15, as originally 
announced, but sellers will be given an additional period 
in which to sell at Grade A prices hosiery now in stock 
which may fail to meet Grade A requirements. An ap- 
propriate amendment will be made to the regulation to 
provide these changes. 

- * * 


Broad Conservation Order on Hosiery 


GETTING back to hosiery again, the War Production 
Board on April 2 imposed a broad conservation pro- 
gram on men’s, women’s and children’s hosiery with the 
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triple objective of eliminating poorer quality stockings, 
effecting savings of cotton, rayon, and wool yarns, and 
facilitating maximum production of all types of hosiery 
through more efficient utilization of existing equipment. 
The order (L-274) is effective May 15. 

The order (1) lists specific manufacturing practices 
which must be followed in production of all types of 
hosiery to assure elimination of the poorest-wearing 
types; and (2) limits colors and patterns in which 
hosiery may be made. 

Officials of the Textile, Clothing and Leather Division 
said that today’s action—the first WPB has taken affect- 
ing rayon hosiery production—will insure the manu- 
facture of better quality full-fashioned rayon hosiery for 
women. (Rayon hosiery constitutes practically all full- 
fashioned hosiery made today.) 

Specified constructions listed in an appended sched- 
ule to the order permit all weights and degrees of sheer- 
ness that now exist in women’s rayon hosiery. A simi- 
lar schedule lists constructions for seamless, circular- 
knit rayon and cotton stockings. 

It was estimated that the order will result in savings 
of approximately 14,800,000 (fourteen million, eight 
hundred thousand) pounds annually of cotton, rayon 
and wool yarns. Most of the savings will be realized 
from conservation measures ordered for men’s and 
children’s socks. 


Rubber Shoes for Jap Snipers 


FRESH from the Pacific war jungles, a pair of rubber 
shoes used by the simian-like Jap snipers to shinny trees 
was placed on exhibit on the floor of the House of Repre- 
sentatives last week and aroused a great deal of curiosity 
on the part of its members. The exhibitor was Represen- 
tative Dondero of Michigan, to whom they were sent by 
Dr. Owen H. Taylor, who is serving with the American 
forces. 

As explained by Mr. Dondero, the shoes are so con- 
structed that the foot goes in from the heel and the soles 
are corrugated like the tires of an automobile. The split 
toe indicates that they are worn by “men similar to the 
‘celoven hoof’”, he said, which considering the wearer is 
appropriate. The symbol of the “Rising Sun” is stamped 
all over the shoes. 

Along with this war trophy, Dr. Taylor sent the follow- 
ing note: 

“Here is a souvenir. There is a ‘Nip’ over here short a 
pair of shoes. These are new ones. They tried to float 
them ashore in a barrel, but we took them away from 
the yellow men.” 
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The Editor’s 


Outlook 


by ARTHUR D. ANDERSON 
EDITOR * BOOT and SHOE RECORDER 


Where Are We Going? 


IT must be some surprise to many men in the shoe 
business that there are 125,000 places selling shoes in 
the United States, even though the most recent U. S. 
Census gave 20,000 as the number of stores majoring in 
shoes. 

What is happening now in the outer field of shoes 
where so many stores carry shoes as an item and not 
as a major undertaking? We wouldn’t be a bit sur- 
prised to see 40,000 of these outlets disappear now 
that “rationing and ration banking” have complicated 
the free and easy sale of these items over-the-counter 
of drug stores, hardware stores and every other general 
type of store. In the small suburban town where we 
live, the hardware dealer—with a few cases of mocca- 
sins—faces the problem of how to get rid of them. He 
wants to be out of the shoe business for the duration. He 


has troubles enough carrying some 4000 items in his . 


hardware store. He handed us a clipping from Walter 
Winchell’s column: “F.D.R. recently appeared at a war 
council looking rested and refreshed . . . While the 
others wore obvious signs of strain . . . ‘How do you 
manage to stay fit with all your work and worry?’ 
someone asked the President . . . ‘Oh,’ he oh’d, ‘with me 
a change of trouble is as good as a vacation.’ ” 

With the withdrawal of all these little spots selling 
shoes, there is bound to be a swing-back of the public 
to regular shoe stores with regular shoe fitting and types 
of shoes that will wear and serve. So the problem is 
now right in the basket of the regular shoe merchant 
who finds his consumer demand increasing and his 
supply of shoes from the factory reduced to a trickle. 

Make no mistake about it. We are, at this moment, 
in a very critical situation insofar as sole leather is 
concerned. The “in sight” sole leather for civilian use 
this year approximates 200,000,000 pairs of shoes. 
That’s not enough by millions and millions of pairs to 
satisfy the wants of the American public. What their 
bare-foot-subsistence needs are, we have no way of 
knowing because there are millions on millions of per- 
sons who might go through for years without reaching 
the barefoot stage. But the cupboard would be bare— 
and the wear would be down to paper thinness unless 
shoe repairing became the prime shoemaking business 
of the country. At the same time, there are millions 
and millions of people who have never thought it neces- 
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sary to be more than one pair of shoes away from the 
ground at one time—because there was always a shoe 
store handy, if they had any dollars to spend. 

When the final recapitulations are made of the na- 
tional inventory on April 10, it may show a tremendous 
all-over total in dealers’ hands. But in long, wearable 
types and, particularly, in juvenile footwear—there are 
likely to be significant shortages—significant of the 
lack of all over study of the civilian needs rather than 
civilian wants—because there is a difference. When a 
shoe store cuts down its working hours to six per day, 
it is not because of want of trade but because the stock 
carried is expendable and the merchant wants to have 
every pair truly appreciated by regular customers—for 
shoes are now one of the most important civilian prob- 
lems in America today. 

An all-over census of the numbers of pairs will not 
tell the true story. An all-over census of sizes may tell 
a part of the story because we have a belief that there 
are millions of pairs of shoes in the wrong sizes, in 
odds and ends and the like, that are unsalable where 
they now are. 

Here we stand, at the very threshold of a new day 
in retailing—retailing under controls for the industry’s 
part in the war—because each store has an obligation 
to serve a public with what it needs. Standardization 
isn’t the answer, because the materials used are so 
variable, extending all the way from hogskin to fabric 
for uppers and from second quality leather to wood and 
sole material. Certainly, there never was a time when 
factories have displayed more ingenuity in crediting 
wearable foot coverings than now—utilizing every pos- 
sible ingredient, in the hope of its war-time usefulness. 
If shoes were as easy to fit as hats, it wouldn’t be such 
a problem but there have been times when a thousand- 
pair stock was short of the right size and width for one 
person at the fitting stool FOR WANT OF A SIZE 
A WAR WORKER’S WORK MAY BE LOST. 

Let’s know, before it’s too late, how far below the 
subsistence level the shoe industry must go to satisfy 
the war god’s hunger for leather and shoes. Eleven 
million soldiers must eventually be shod—but after they 
and Lend-Lease have been satisfied—let the civilian 
production be freed of its fears to live a life of real 
service. 
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ese Fall Shoes 














Are OK 


Varied Accessories to Afford Medium for Indi- 
vidual Expression as Clothes Are Simplified 


THIS Fall you are going to see a new woman step out 
in the new Fall clothes. She will be a woman thoroughly 
adjusted to rationing and coupons; to Victory gardening 
and canning; to rolling bandages and riveting. She 
will have less time than ever to spend on shopping and 
the care of her clothes and appearance. 

A ruling more drastic than. L-85 is expected this 
month. Precious yarns, materials, labor and machinery 
will be stretched to go just as far as possible. Simpler 
styles in fabrics made in fewer colors and weaves are a 
golden opportunity for selling more accessories. In 
hats, gloves, handbags, neckwear, jewelry and shoes, the 
new woman will have to express the individuality she 
can no longer show in her suits, coats and dresses. 

Even in shoes you still have an opportunity to sell 
style, as well as comfort and fit. On this and the fol- 
lowing pages, we show styles for the coming season for 
your ready reference. 

In the group of “Novelties” shown above we have 
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included: 1. The House Slipper on padded soles and 
therefore permitted in gay colors. 2. The Shearling 
Lined Slipper since there will probably be some shear- 
ling available for civilians for next Fall. 3. The Mule 
permitted with full-breasted heels because it is a turn 
shoe. 4. The Wooden Sole Clog permitted in heels 
above 21/8 because the sole is not in a critical mate- 
rial. 5. Sports Shoes, because besides the three illus- 
trated here . . . skating, skiing and bowling . . . they are 
exempt from M-217 restrictions. Note that golf shoes 
are not exempt. 

Under “Pumps,” four permited favorites: The 
Plain Opera is increasingly important. It is being made 
for Fall with both open and closed toes. 2. The Rosette 
Sling Back pump appears in many Fall lines. In suede 
or patent leather, it is expected to be an important dress 
shoe. 3. The Tailored pump on a medium or low heel 
is the ideal walking shoe for women who do not want 
the more classic oxford. 4. The d’Orsay has been gain- 
ing in popularity rapidly. 








Leading Trends in Fall Clothes 


We have already said something about Fall fabrics. 
They will be very much simplified. Weaves will be 
reduced from 12 or 14 to three or four. Colors will be 
reduced from four figure numbers to two. Of these, 
only 25 per cent will be dark. The rest will be softer, 
lighter colors. 

In coat woolens, black comes first, with brown way 
ahead of usual. Several browns will be dyed. These 
browns will tone in better with town brown and Army 
russet shoe colors than browns with reddish tones would 
have done. These same shoe browns will also harmonize 
with the deep olive green, the gold, the somewhat lighter 
version of last year’s “soldier blue,” and the greys, all 
colors slated to be good this coming Fall. Black shoes 
can, of course, be worn with any of these colors. 


Types Run to Extremes 


The trend in types of garments is expected to be to 
very practical clothes or very dressy. As we said before, 
this will be a very big season for accessories. And the 
shoe can have a part in this style trend, in spite of 
rationing. 

In the Straps shown above, we have four permitted 
types. 1. The Sabot on a low casual heel. With mocca- 
sin fronts forbidden on heels under 11/8, some other 
patterns will have to go into this popular group. 2. The 
Cross Strap is a good pattern for the higher heel group, 





19/8 to 21/8. 3. The Ankle Strap has been a number 
one favorite this Spring. It should carry over into Fall 
in all types of leather shown here on faille platform. 
4. The Front Strap has been released by WPB and is 
one of the best possibilities for Fall dressy sandals. 

All-over Spectators have had a good start this Spring 
in tan and black unlined pumps on wall lasts. 1. The 
Regent pump. Of these three spectators the pump will 
be the most popular. 2. and 3. The Oxford and One- 
strap are expected to have a more limited acceptance, 
but they will meet the need of women who want some 
version of this practical, smart, daylong shoe. 


Handbags Important Accessories 


These days every woman faces the problem of getting 
her purchases home from the store. A big bag is the 
only really practical solution. Carry plenty of them at 
reasonable prices. Women will bless you for it. These 
big bags are of two general types . . . over-the-shoulder 
and duffel bags. Both are good. If a woman wants to 
have her hands free we recommend the over-the- 
shoulder bag. For carrying big packages . . . and lots 
of them . . . there is nothing like a big duffel bag. 

Big bags are chiefly in fabric now. Even somewhat 
smaller ones are often in fabric. Broadcloth and faille 
and some felt are leading materials. They may be 
pouch, frame or, even, slide-fastened bags. Muff bags 
in felt will be sold, too. The memory of the cold 
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Winter just past will make them more than welcome 
items in your store. The leather bags, in moderate price 
brackets, are mostly smaller and under the arm types, 
according to one of the large buying houses. 

Darker colors are usually popular in Fall handbags 
and the same trend is expected for this coming season. 
But even in dark colors, a smart bag can add dash to a 
costume. And this Fall the shapes are striking and in 
tune with the times. 


Shoe Trends of the Times 


Talking of trends of the times, the shoes shown above 
are good examples of how shoe styles fit the times. The 
first group we show above . . . part of our Fall “cata- 
log” . . . is the Oxfords and Ties group. With elasticiz- 
ing out for the duration, the laced shoe has come into 
its own. 1. The Plain Blucher is the basic type of a 
number one shoe of the year. ‘ Walkers, WAACS, 
WAVES and WIVES (housewives doing their own 
work and much war work besides) all are wearing it or 
its first cousin. It will march right on for Fall, bigger 
than ever. 2. The Sailor Tie is a charming shoe for 
many occasions . . . a little dressy and very feminine. 
It stays on better than a pump, but is flattering to the 
foot and ankle, very much as a pump is. 3. The Open 
Back Oxford will always have a customer. It is the 
year-round dressy daytime shoe for many women. 

On the opposite side above we show New Classics. 
1. The Bicycle Oxford is right even as to its name for 
a year when women will ride a bike or walk. 2. The 
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Ghillie has had a slow, steady revival the past few years. 
It is an oxford with a little added interest. 3. The 
Espadrille is one of those very young styles that many 
women can wear, too; a good, city-country style. 


Gloves Are Highlighted Accessories 


Gloves together with hats will have a real business 
to do. It will be up to them to put color and variety 
into Fall costumes. So, if you have never sold gloves 
before, now’s the time to think about doing so. There 
are all kinds of gloves on the market. Fabrics are 
expected to be very good. Lined fabrics, double woven 
cottons, rayons and some woolen mitts. These mitts 
and capeskins lined with cotton or fur will be ready for 
another cold Winter. A few capeskins and doeskins 
will be available, according to one large buying house. 
Classic slipons will be the leading type. A few novelties 
will be made. The four-button length will be popular. 

Utility gloves will be very important. Work gloves 
will be featured for women in defense plants. A sueded 
rayon with a rubber sueded palm . . . very loose and 
short . . . is on the market. 


Relate Glove Colors to Hats 
Staple colors will be the volume sellers . . . black, 
brown, beige, white and chamois. Some red, fuchsias, 
aquas, etc., will still be available. The glove matched 
to the hat or hat trimming is such a popular coordina- 
tion idea that we recommend training your clerks to 


talk hat and glove coordination when they sell gloves. 
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The two groups of shoes shown above feature Gypsy 


Seams and Moccasin Fronts. The Gypsy Seams include 
a wide range of types from the feature comfort shoe to 
the low heel casual, a current favorite with the young 
crowd. 1. The Gypsy Seam Oxford needs no introduc- 
tion and no comment. It is always a best seller. More 
than ever, women are realizing their need for such shoes. 
2. The Gypsy Seam Casual is the popular young shoe 
we have already mentioned. It is a favorite with smart 
older women, too. It has been a number one best seller 
this year. 3. The Open Back Damascus is a revived 
pattern that deserves to come back. 4. The Devil Shoe, 
a stepin made to fit without elasticizing, is a natural for 
these rubberless days. Its lines are flattering and foot- 
shortening. It has a simplicity of detailing suited to 
the trend of the times. 

Moccasin Fronts, like the ones shown above, can, of 
course, be made only on heels 11/8 and over. That 
gives a range of comfortable heel heights for women. 
1. The Unlined Oxford with moccasin front has been a 
money maker this past year. Women in and out of 
uniform have liked it. It is a good shoe for war plant 
workers, too. 2. The Norwegian stepin also needs no 
introduction. Made on these higher heels it will prob- 
ably have a better chance of success with women past 
the college style age. 3. The Three-Eyelet Tie has been 
a best seller in several high grade lines this past Winter. 

These are the leading shoe styles permitted under 
WPB’s amended M-217, grouped here under seven types 
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and a collection of unrestricted novelties. You may miss 
some old favorites—the tan and white spectator, other 
color combinations and colors, the flat heel Norwegian, 
the leather-covered platform and leather ornaments and 
tongues—but plenty of popular styles can still be made 
and they look all the better for their simplicity. Even 
the over 21/8 heel won’t be missed much. Most women 
never have worn higher heels than 21/8. As to leather 
folded tongues, bows and other ornaments, such good- 
looking ones are being made of fabric or imitation 
leather, that women will hardly feel the change. Detach- 
able bows and ornaments are getting to be the vogue, 
now that one pair of shoes will often have to do double 
duty for day and evening wear. 


Shoe Colors Go Well with Ready-to-Wear 


Shoe colors are listed for importance as black first, 
Army russet second and town brown third. These 
colors fit well into the ready-to-wear colors for Fall. 
Volume colors are in three families—browns to beiges, 
greens and blues. American Beauty reds—not the yel- 
low red—lilacs and mauves will also sell. Grey blues 
and aqua blues will be the popular blues. As we said 
before, black is number one for coats, with brown much 
more important than usual. The Chesterfield coat is 
expected to continue strong for Fall in a variety of soft 
and bright colors. Coats of this type suggest a uniform 
and are good over-suit styles. They will be just as im- 
portant as dressy coats. 
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WHY 


Individualized 


CORRECTION WITH 

DR. SCHOLL'S ARCH 
SUPPORTS IS SO 
EFFECTIVE 

No person’s two feet are 
exactly alike. One may be 
affected to a slight degree, 
the other to am extreme 
degree. 

Only individualized cor- 
rection can meet each cus- 
tomer’s individual needs. 





You meet these specifica- 
tions when you fit. Dr. 
Scholl’s Arch Supports. 
Scientifically designed for 
every type and degree of 
arch weakness, they are 
MOLDED to each person’s 
individual needs on Dr. 
Scholl’s Arch Fitter. Then, 
by pertodic adjustment and 
exercise, as the condition 
improves, the arches are 
gradually restored to nor- 
mal. Fit them properly and 
you'll have a loyal cus- 
tomer every time. 

No such results are possi- 
ble in the ready-made “arch 
support” shoes of ome 
standard elevation to fit all 
feet. 

Satisfy your customers—fit 
them with DR. SCHOLL’S 
ARCH SUPPORTS! 
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DO ARCH SUPPORTS 
HELP CORRECT ? 


“Yes!”, says Orthopedic Science, “if they 
are ADJUSTABLE and used with exercise” 


OUR ADVERTISING IS MAKING THE PUBLIC 
CONSCIOUS OF THIS FACT! 


There are probably over 30 MILLION sufferers 

from Arch Conditions in America. This will give 

you an idea of the tremendous potential sale for 
DR. SCHOLL'S ARCH SUPPORTS! 


America is fast getting foot conscious in a big way. The facts of foot 
economy are at last becoming better understood and appreciated. This 
enlightened public opinion, among other things, is resulting in a tremen- 
dously increasing demand for Dr. Scholl’s Arch Supports, and the realiza- 
tion that no so-called “arch support” shoes can take their place in telieving 
and correcting foot arch conditions. 


DR. SCHOLL'S NATIONAL ADVERTISING 
Our big space advertising in the leading national maga- 
zines, and the influence of over 150,000 Physicians 
whom we are reaching through the ethical press, are 
helping to shape public opinion to these ends. 


This gigantic reservoir of pent-up demand—millions of foot 
arch sufferers—is now being tapped by us through our large 
scale advertising. Shoe dealers from Coast to Coast are doing 
a record business in Dr. Scholl’s Arch Supports. 


ARE YOU IN THIS PICTURE? 


Are YOU alive to this newly awakened public demand and 
taking advantage of it by featuring and preaching the virtues of 
Dr. Scholl’s Arch Supports? Don’t let this highly profitable 
business slip through your fingers and into 

the hands of your competitors. The demand FREE HOME STUDY COURSE 

has only started. It will grow bigger and big- Our Educational Department offers Shoe Dealers and thelr 
ger in volume as time goes on. With the small Salespeople a free Correspondence Course on the Atting 
investment necessary to have a complete line Hg rele 
of Dr. Scholl’s Arch Supports—a mere fraction 
of what it ps to stock 

“corrective” shoes — and 

the quick turn-over you get f Scholl Ss 
in Dr. Scholl’s—could you 
ask for anything better? 
BID for this lucrative busi- 
mess and you'll GET it. 
Start NOW! 











THE SCHOLL MFG. CO., 
INC. 


213 W. Schiller St., Chicago, Ill. 
62 W. 14th St., New York City 
112 Adelaide St., E., Toronto 


Df Scholls 


ARCH SUPPORTS 


AND APPLIANCES AND REMEDIES FOR ALL COMMON FOOT TROUBLES 






TRADE MARK 


SERVICE 
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dow to feature plastic soled shoes. A sheet oj 
plastic made an effective background. 


This oxford with plastic tip has the transparent 
sole. The moccasin has a white sole. Both from 
Adams Bros. The transparent sole is shown. 


Bonwit Teller, Philadelphia, used the above win- 


The Sole’s 
The Thing... 


It's of Vital Importance in Shoemaking 
Any Time, But Especially Today When 
Sole Materials Are High on the Critical 
List. And So Every Shoe Man Has an 
Interest in a Plastic That Promises to 


Serve the Purpose for War and Post-War. 


REPRESENTATIVE stores in certain cities have now 
on their shelves a new and improved shoe for children, 
girls and mother-and-daughter selling. The feature of 
the shoe is a plastic sole. Saks Fifth Avenue in New 
York, Bonwit Teller in Philadelphia and Abercrombie 
& Fitch in New York are three stores which are fea- 
turing the shoe in their departments and in their adver- 
tising. The shoe is made by Adams Brothers. 

The sole has been tested by United States Testing 
Company for abrasion resistance and flexibility. Re- 
sults show that it is approximately three times as resis- 
tant to abrasive action as most plain leather soles, and 
that it is also more flexible than the majority of these 
leather soles. In addition, it possesses qualities of 
water resistance and insulation which make it useful in 

[TURN TO PAGE 3], PLEASE] 
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A PRIORITY FREE ITEM THAT YOU CAN 
MERCHANDISE FOR THE DURATION 


The new ALL WOOD “V” Tree is an adaptation of the regular 
Miller Shoe Trees except that metal parts are replaced with strong, 
In demonstrating the ease and simply constructed parts of wood. 
speed of adjustments, apply Men who want to preserve the shape and appearance of their shoes 
panee to aed end ef'gtn, will find that the V tree is made for long and efficient service. 

Its smart walnut stain finish attracts the eye and its easy to change 
adjustments will please the practical buyer. 

The demand for V trees is already proving that they are an easy to 
move profit maker. The need and the demand for a tree like this is 
growing. 

Made in all sizes and widths corresponding to Men's shoe sizes. 
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0. A. MILLER TREEING MACHINE Co., PLYMOUTH, N. H. 
Branch of United Shoe Machinery Corporation 
April 10, 1943 











Sales of Independent Shoe Stores 
February, 1943 


Department of Commerce, Bureau of the Census Current 


Statistical Service 


a Dollar Sales— 
Number Per Cent Change 


of 
Firms Feb.,'43 Feb.,'43 








~ 






































Report- vs. vs. February, 
States by Regions ing Feb.,’42 Jan.,’43 1943 
ce @. 561 +64 + 5 $3,792,243x 

New England ...... 66 +18 — 6 269,331 
Dy  neschbetacs bd avee cee. seenees 
ee a Oe leew 
MEE seccncece - asian gs Ta 
Massachusetts .... 38 +25 —3 145,372 
Rhode Island ..... ° one eae * -ebmeee 
Connecticut ..... ~ +29 48,931 
Middle Atlantic .... 46 +35 — 3 553,354 
New York ........ ° cove “we -)- ~ ‘< »o8en¥e 
New Jersey ...... aid eoee eeee = tt ee 
Pennsylvania ..... 46 +35 —3 553,354 
East North Central.. 162 +61 + 3 810,911 
nD. cbdetanee once 26 +79 + 6 261,094 
MOE . dabadeccse 23 +59 —1 110,288 
DD. ¢dscccuckne 33 +59 + 6 141,117 
PD \dceceshes 40 +53 # 169,586 
Wisconsin ........ 40 +43 z# 128,826 
West North Central. 63 +58 +10 200,121 
Minnesota ........ ee nese aoe ~ >. hoes 
i cna tin akc waes 25 +51 +11 79,098 
ee reeaeres 22 +49 +14 79,116 
North Dakota .... se béag * - '): Aadeee 
South Dakota .... .. bt. <<. ween 
Nebraska ........ bg eege te ae ee 
MMGRB cccccccccce & +101 +1 28,945 
South Atlantic ..... 18 +109 +9 198,016 
Delaware ......... ba oie 8 6». Wake. WE Seas 
Maryland ........ a ~ + ober 4 *” —Sieeewe 
Dist. of Columbia. . ee eee 
WED |. Senecccee ba 0 «. oem , “apateted 
West Virginia .... ic eee | Eh esees 
North Carolina ... .. i. | ae 
South Carolina ... * ——UmlC(<( RS UC(<—C:;éC 
PY ec cscobede 8 +117 + 5 110,144 
DE <rdbnosccecee bd ae - een. » > , Senne 
East South Central... 7 +106 +15 121,979 
a es eaekh Te Gece Fe 2 P Belevec 
Tennessee ........ es a ° "te"  " “whens 
ED, divdiesess 7 +106 +15 121,979 
Mississippi ....... es aa a 6S UCU 
West South Central. 26 +118 +26 294,546 
DED. sscceveee ° eeee con. ti(‘(“‘é‘ ew] 
Louisiana ........ - euste wae. cece eoniiaeain 
Oklahoma ........ 10 +87 +21 68,707 
MED Shabuceeesne 13 +135 +25 201,787 
PEN ‘Gaceecseces 36 +67 + 6 212,203 
Zn seestuccos bg divin ubse20—té« Se 
th heseceotends 6 +71 + 7 27,319 
Wyoming noon wows!) | Pot gees 
Colorado +81 +3 81,304 
New Mexico wee " goto! 60” Caueeee 
Arizona eee ae 
WUE necbedvonsses Saale? LP Sencar eens 
MEE. Soccenbaaes ae. eee ee 
PER ar ees 137 +82 + 6 1,131,782 
Washington ...... 25 +95 +13 177,164 
PED corcccadéee 15 +88 + 9 78,564 
California ........ 97 +79 +4 876,054 
Chicago, Til. ........ bs 4000 ei ee 
Los Angeles, Cal.... 22 +56 —8 143.586 
Portland, Ore. ...... g +85 +12 53.186 
St. Louis, Mo........ 8 +386 +10 33,213 
n Francis*o ...... 17 +73 +11 267.602 
Seattle, Wash. ...... 5 +89 +16 66,007 





* Insufficient data. #Less than 0.5 per cent. x This compares 
with dollar sales of $2,307,220 in February, 1942, and $8,621,487 in 
January, 1943. Cumulative sales of $8,074,211 are reported for 1943 
- = as compared with $5,991,106 for the corresponding period 
n ° 





Isn’t it strange that no merchant ever threw away 
any shoes or burned them up—for, believe it or not, we 
have had a number of inquiries from merchants who 
still have long, pointed-toe high kid and fabric boots 
that were made back in 1917, 1918 and 1919. Why 
they kept them all these years no one can answer— 
except by that strange quirk of “squirrel-hoarding” that 
exists in some men’s minds never to throw a shoe away. 
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This unusual seven-column advertisement by Marshall Field 
& Company, Chicago, had as its objective the education 
of women customers in the advantages of fine quality 
shoes. “Is there a difference, Mr Shoeman?" asked the 
caption. “Yes! Madam," replied the introductory para- 
graph of copy, “there is a difference in the quality of 
different shoes. Not necessarily in the style—THAT you 
can see for yourself—but a ‘hidden’ difference ... a 
*hidden’ quality that gives you long wear, true comfort, 
enduring smart appearance. That was the difference you 
paid for before rationing ... that is the difference you 
pay for today. ... It pays to buy at Marshall Field & 
Company, where you get lasting quality!" Photographs 
and captions explained important details of quality shoes. 





Asks Strict Adherence to 
Ration Order 


Detroit, Micu.—A rigid rule of “no No. 17 stamp, 
no shoes,” is being recommended for all shoe merchants 
by the Detroit Retail Shoe Dealers’ Association, accord- 
ing to Sam Plotler, secretary. Mr. Plotler has made a 
survey of downtown and neighborhood stores, and 
reports several special types of dodges tried out by 
customers. 

Most difficult to handle here has been the problem 
of neighborhood stores faced with a customer who 
“forgot” a rationing coupon. Usual reaction of the 
customer has been a demand that he or she be given the 
shoes anyway, but retailers are not able to comply with 
such demands, Mr. Plotler pointed out, in a public state- 
ment to the citizens of Detroit. 

An additional problem, he said, is that of the down- 
town stores and others doing a mail order business. One 
of the larger stores had twelve demands within a week 
for shoes for which the rationing coupon was not 
enclosed. 
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Wartime Shoe Windows 
[In Spring Dress 


[CONTINUED FROM PAGE 17] 


| snd that shoes should be bought only 


as needed, with care exercised in their 
section. Selby had a large placard 
in their windows reading, “Spring new 
blue—no more until 1947.” The win- 
dows at the Julius Grossman store were 
devoted to promoting the Red Cross 
drive; red flooring and white step-like 
plateaus on which the shoes were set 
developed the theme, while pictures of 
the Red Cross in action and props con- 
sisting of apparatus used in collecting 
blood plasma, etc., heightened the ef- 
fect. On the wall at the back was a 
huge red cross, and Red Cross banners 
were used to further the motif. 

Stetson, although they featured a 
Spring window, had a sign in it read- 
ing, “For 58 years Stetson has been a 
gymbol of quality shoes. Ration card 
buying means selective buying.” I. Mil- 
ler played up the ration theme by fea- 
turing a number of replicas of ration 
stamp No. 17 as a backdrop for the 
shoes shown. Hanan also had a Red 
Cross window, with a scroll enumerat- 
ing the battle fronts—Tunisia, Guadal- 
canal, New Guinea, Algeria. On a 
plateau in the center of the window 
was a large colorful map of the world 
against which the shoes were shown, 
and the Red Cross emblem was fea- 
tured prominently. 

Thus, even though there’s a war go- 
ing on and shoes are becoming more 
and more simplified, the settings in 
which they are shown lend much to 
their sales appeal. Spring is still 
Spring, and neither ration stamps, 
M-217 nor other war measures can de- 
tract from that fact; give the shoes 
you have a Springlike background— 
and you’ll have little difficulty in con- 
vincing customers of their desirability. 


Buying Rush Abates 
In Chicago 

CHIcAGo.—Shoe business in the Chi- 
cago retail market has settled back to 
normal. Retailers and shoe buyers re- 
port that the rush to buy has subsided. 
Although the heavy demand for non- 
rationed play shoes which resulted 
when the ban was lifted has lessened, 
more shoes of this type are being sold 
than is usual for this time of year. 

The greatest problem facing local 
retail outlets at present is the supply- 
ing of new shoes which customers are 
requesting, and in some cases, demand- 
ing. Deliveries are from three to five 
weeks late. Due to this fact, a number 
of women have held off spending cou- 
pon 17, so that they can get a particular 
style or color. It is the general con- 
census that, although pre-Easter busi- 
tess this year will be considerably 
below that of previous years, there will 
be another rush to buy on the part of 
those who still have coupon 17. 
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M-217 Doesn't Hurt You a Bit 


WITH SMITH SKILL AND 
INGENUITY BEHIND YOU 















For example, here’s a new, two- 
eyelet blucher ...a sure favorite 
with our fast-stepping forces— 
combat or production. Built 
as Smith always builds 
shoes, styled with the 
same notable individ- 
uality, No. S-6043 is 
available in Military 
Tan Calf...Write 

for illustrative 

Folder B-143. 
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Smith Synchro-Flex and British Walkers are the only 
men’s shoes with Synchro-Flex construction. This 
miles-abead, patented process provides sole-flexibil- 


ity and stabilizing support never attained before. 
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J. P. SMITH SHOE CO. + Sangamon & Huron Streets - CHICAGO 





The sales that are being made are 
concentrated for the most part on! 
quality shoes, and most people are 
anxious to get as much value as pos- 
sible for their ration ticket. There is 
still a heavy demand for blue shoes, 


and stores that have a good supply on, 
hand are featuring them in promotions | 


and advertising. Patents, gabardines, 
and all shades of brown are moving 
well. Men’s stores also report good 
business. In many instances men made 
haste to buy a pair of shoes in a par- 
ticular last and style they have been 
accustomed to wearing. 

A number of retail promotions con- 
tinue around the rationing theme. 


| 


Marshall Field & Co. used the theme 
“Two precious things—coupon 17 and 
your feet. Both have to do extra work 
these days!” in an advertisement of 
women’s shoes. And in another adver- 
tisement urged customers to “Spend 
stamp 17 for Quality.” In a men’s shoe 
advertisement this same store showed 
a large reproduction of Coupon 17 with 
the legend “Step up the buying power 
of your coupon.” 

Mandel Brothers used the phrase 
“These are the times that Try Your 
Soles” and continued, “You can’t go 
far on 3 gallons of gas . . . but think 
how far you can go on Mandel’s Quality 
Shoes.” 
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Every day thousands of feet join the 
march of women in war activities. Women in 
the services and in war plants need “fit for 
action” feet and “fitted for action” shoes. 
Shoes which must give protection against 
injury as well as protection against fatigue. 

On the home front women are walk- 
ing more... to save gasoline and tires, to do 
their part in Civilian Defense, for shopping, 


for health and recreation. 


UNITED LAST COMPANY 





te mye AS ost 


FIT for ACTION 


asls 


. These are the determining influences 
in a woman’s war-time choice of shoes ... 
sign posts pointing to the production of more 
and more lower heel types. 

In retail stores everywhere the shoes 
of many manufacturers are maintaining 
their reputation for fine fit in all sizes and 


widths because they are made 








over United Lasts. 


99 





140 FEDERAL STREET, BOSTON, MASSACHUSETTS 
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or cold or wet weather. 

sole is obtainable in two weights 
lighter weight in which the plastic 
coated on an offal backer, and a 
er weight which is used alone. It 
in clear transparent plastic, in 
and in white. 

s Fifth Avenue is featuring four 
of these shoes in a folder which 
going out to their mailing list—a 
fefoot sandal, a moccasin oxford, a 
strap moccasin and a walled toe 
oxford. In addition, the shoes are 
, featured in fashion magazines, 
d@ Robert Kaye, buyer of children’s 
for this store, expects whole- 
ted acceptance by the public. “It’s 
ible, it is water resistant and it 
esses insulation qualities,” he 
ed, adding, “There doesn’t seem to 
"any reason why it should not be 
sessful on rubber-soled types of 
Bonwit Teller in Philadelphia fea- 
fred the shoes in an advertisement in 
Philadelphia Inquirer, March 19th. 
y also had a window display show- 
the shoes and are following up by 
peat ads in the Inquirer. The re- 
onse has been tremendous. 

Because of the colors in which the 
is available, it is possible to match 
p sole to the upper, thereby comply- 


The Sole’s the Thing 


[CONTINUED FROM PAGE 26] 


ing with the terms of M-217. An added 
talking point in this connection is the 
fact that the black plastic sole is not 
sticky and will not leave marks on the 
flooring. The sole has tremendous re- 
covery power; an attempt to scratch it 
with a pin results only in a shallow 
dent which, immediately upon removal 
of the pressure, “fills in,” leaving the 
surface smooth and undisturbed. This 
toughness is a great advantage in chil- 
dren’s shoes, considering the hard wear 
to which most youngsters subject their 
footwear. 

An interesting sidelight on the sole 
is the fact that ordinary cements used 
to attach soles were not satisfactory 
when applied to this plastic. Conse- 
quently a special cement had to be de- 
veloped to make possible the manufac- 
ture of shoes with this sole. 

In appearance, the opaque soles re- 
semble rubber or composition. The 
clear sole, however, is transparent and 
glossy. It is smooth to the touch, soft 
and dentable, but the recovery power 
of the material prevents these dents or 
scratches from doing permanent dam- 
age. The soles are flexible enough to 
be rolled up into a cylinder, and the 
shoes on which they are used also pos- 
sess this flexibility. 





Urges Cooperation in 
Rationing Program 

Cuicaco. — Cooperation of all shoe 
merchants, salesmen, and retail organ- 
izations, both in education as to the 
purposes and functioning of the ration- 
ing program and the reporting of viola- 
tion of regulations, will make for a fair 
and well ordered program, according to 
Seymour Shane, Regional Products Ra- 
tioning Representative, with headquar- 
ters here. 

Although for the most part the re- 
tailers in this section of the country 
have cooperated with the program, Mr. 
Shane reports, there is still consider- 
able confusion and there are numerous 
violations. Some of these are found to 
be intentional and others are due to 
misinterpretation of the order. 

Greatest confusion exists, he states, 
as to which shoes should be rationed 
and which should not. “If any retailer 
is in doubt as to a shoe being rationed 
or nonrationed, he should consider it 
rationed until he receives an official 
Verification otherwise. Whenever he 
Wants to know about a particular shoe 
a retailer should apply to the regional 
or district office where he can get the 
information desired. If there is any 
doubt on the part of the local office, the 
shoe can be submitted to Washington 
for final ruling.” 

A number of instances have been re- 
ported in which rationed shoes have 
been sold as non-rationed and two 
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pairs of shoes have been sold on one 
certificate. 

It is up to the retailer, Mr. Shane 
points out, to do all possible to help 
educate the consumer as in the pur- 
poses and working of the rationing 
program. “The retailer should not em- 
phasize the idea of three pairs to a 
customer per year. This has been a 
misinterpretation. He should, instead, 
make it plain that the consumer is efi- 
titled to two pairs of shoes at all times. 
When these shoes are not wearable or 
repairable, the consumer can apply to 
the local board for additional shoes. 
The number of shoes purchased by cus- 
tomers will vary considerably from this 
three pair figure. Some children wear 
out six pairs of shoes a year and some 
men wear only one pair. 

Retailers will also help the general 
program if they will sell only one pair 
of a size of non-rationed shoes to 
customer. 


Otto L. Geyer 


BuFFALo, N. Y.—Otto L. Geyer, a 
shoe retailer for 40 years, died in a 
local hospital after a short illness. Mr. 
Geyer was 64 years old. He was the 
founder of the first arch-support shoe 
store in Buffalo. 

Many of Buffalo’s leading shoe retail- 
ers worked for Mr. Geyer, then went 
into business for themselves. Survivors 
are a sister and three brothers. His 
brother-in-law, Henry Eberding, took 
over the business a short while ago, as 
Mr. Geyer was failing in health. 

















STEP UP 
YOUR EARNING POWER 


Under the Health Spot Shoe 
Shop plan, you participate in 
the profits earned in the store, 
in addition to receiving a regu- 
lar salary. Yet no investment 
is required. 


Your most important quailifi- 
cation is your ability to build 
satisfied customers whose repeat 
buying and the new business 
they create for you through 
telling others about Health Spot 
Shoes, builds volume sales. 


You have a real incentive to 
make the business grow, for 
your income increases as the 
store’s profits increase. 


This unusual profit-sharing plan 
in use in Health Spot Shoe 
Shops offers one of the best in- 
come opportunities in the retail 
shoe business and is attracting 
high caliber men who see in it 
a chance to cash in on their 
ability. 





Mr. T. M. Baker 
MANAGER 
HEALTH SPOT SHOE SHOP 
2042 Government St. 
Mobile, Alabama 
Mr. Baker is enjoying the bene- 
fits of the profit-sharing plan 
while this store steadily grows 
in volume under his able man- 


agement. 
MEN WANTED 
Men leaving for the service 


create vacancies and opportuni- 
ties. Send for your applica- 
tion blank today. 


HEALTH SPOT SHOE SHOPS, INC. 


INDUSTRIAL AVENUE 
DANVILLE ILLINOIS 
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Send for it today 


Farmington, Mo 


tHIiMEG@Ss 


WIZARD 


AND 





(OUR STORE is a vital link in America’s wartime 
‘ / transportation system. Today millions are using less 

gasoline; more sole leather. On the job and off, they're 
~ depending more and more on their own two feet 


and many are finding their feet are not equal to the task 


You can render your corner of the nation a genuine service, 
and protect the future of your business at the same time, 


by helping them walk and work in comfort 


Trimfoot Metatarsal Insoles and Wizard Ajustable Arch 
Builders mean extra volume now .. 
Better still, the patented Wizard system of adjustability 
makes complete foot relief service possible on a surpris- 
ingly small investment. Our catalog gives full information 


Trimfoot Company, Trimfoot Terrace, 













. goodwill later on 


FOOT RELIEF 








TRIMFOOT Bg 
210 New Trimfoot 210, shown here, has been especially designed for 
today’s “heavy duty” needs. Sturdy leather tops and linings give it 
toughness without sacrificing lightness and flexibility. Your cost 
$9.00 per doz. Retail $1.50 per pr. Send for sample on memo billing 
Julian & Kokenge ciation; $384 interest on borrowed 


Income $4,975,697 


CoLumBus, O.—Total income of the 
Julian & Kokenge Co., shoe manufac- 
turers, for the fiscal year of 1942 was 
$4,975,697, including $4,855,729 re- 
ceived for services but not including 
returns, allowances, and discounts, re- 
ported Herbert Lape, Jr., president. 
Also included was $119,968 received 
and receivable from interest, discounts 
on purchases, royalties, dividends, and 
other sources. According to the report, 
the company paid $2,751,644 to other 
firms and individuals for materials and 
services to make and sell products; 
$18,241 on plant and equipment depre- 
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money and $296,150 in taxes, other 
than federal excise taxes, a total of 
$3,066,419. Mr. Lape said the remain- 
ing $1,909,278 was paid as follows: 
$1,602,365 for wages, salaries, and 
additional payments to employees; 
$244,060 to stockholders and dividends 
and $62,853 for surplus account. 





Hold Two-Day Conference 


CINCINNATI, OHIO.—Sales represent- 
atives of the Miller Shoe Company, 
women’s shoe manufacturers, held a 
two-day conference here for review of 
wartime production and sales. Produc- 
tion of the company is being main- 





tained at a satisfactory pace. The com. 
pany is not planning any new type of 
industrial shoe, but will adapt the nor. 
mal production for work uses ag far 
as possible. Discussion of M-217 ang 
amendments also occupied considerable 
attention at the meeting. 





Shoe Ration Banking 
Discussed 


San FRANcIScO. — Under the leader. 
ship of R. B. Dozier, district OPA shoe 
rationing representative, a public meet. 
ing was held recently in the auditorium 
of the Furniture Mart, here, attended 
by several hundred shoe men. Mr. 
Dozier outlined the plan for opening 
shoe ration banking accounts, and with 
the assistance of Mrs. Muriel Cleary, 
who acted as an inquiring shoe mer. 
chant, answered all questions affecting 
the banking accounts. 

Later, the meeting was thrown open 
to discussion, and queries from store 
representatives were answered by Mr. 
Dozier and by Francis Carroll, local 
head of the OPA. A blackboard demon- 
stration was used to show how each 
store or warehouse should prepare its 
inventory required as of April 10th) 
and the use of bank coupons in the 
daily conduct of the business was en: 
larged upon. Samples of various type$ 
of “play shoes” brought to the meeting 
by interested shoe dealers were ex- 
amined and classified as being rationed 
or otherwise. 

Similar meetings were held in Oak- 
land, Santa Rosa, Vallejo and San Jose. 





Purchases Bloomington Store 


SPRINGFIELD, ILL.—Kar] Prillaman of 
this city has purchased the Bunnell 
Shoe Store in Bloomington. The store 
was established by Harvey and Bert 
Bunnell in 1903. Harvey Bunnell died 
Feb. 1, this year. Mr. Prillaman, who 
is associated with his brothers Jim and 
John in the Bootery here, will be active 
in the management of the Bloomington 
store. 





Has Four Sons in Service 


RocHeEster, N. Y.—William L. Hall, 
head of William L. Hall, Inc., leather 
merchants, who is widely known among 
shoe men, now has four sons in the 
United States fighting forces—and a 
daughter who will shortly graduate as 
a registered nurse. 

William R. Hall, youngest of the 
boys, is the latest to join the Army. 
When his sister, Miss Rita Hall, com- 
pletes her course she may enter the 
service, possibly in the Red Cross. 
Others in the service are: Private Jo- 
seph W. Hall of the U. S. Air Corps; 
Corporal Thomas G. Hall, U. S. In- 
fantry, and Corporal James E. Hall, 
U. S. Infantry. F 

Members of the shoe industry in this 
section, who are as proud of the young 
patriots as their parents are, are al- 
ready referring to them as the “Hall 
Quartet of Fighters.” 
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Army Opens Renegotiation Office 





Boston, Mass.—Predictions that ex- 
cessive profits on war contracts would 
be recovered eventually by renegotia- 
tion of existing contracts, first heard 
by those of the shoe and leather indus- 
try who, on January 20, attended the 
annual meeting of the New England 
Shoe and Leather Association, were 
translated into action here recently by 
the establishment at 1 State Street of 
the Price Adjustment Section of the 
Office of the Quartermaster General. 
From this office what are known as 
John Doe forms are being sent to 
shoe manufacturers engaged in making 
shoes and other articles for the Army, 
as well as to tanners who either sell 
direct to the Army or who are engaged 
in sub-contracting work. 

These forms, when filled out, give 
a balance sheet for each company run- 
ning back five years and provide a 
basis of comparison with costs and 
profits as they are now. They require 
a statement of the amount of work 
done and a detailed statement of all 
costs and profits. The same procedure 
is being followed in all New England 
industries now engaged in war work 
of any kind for the United States 
Army. Similar branch offices are op- 
erating in New York and Chicago. 

In announcing the establishment of 
the New England office, the Public Re- 
lations Branch of the Boston Quarter- 
master Depot makes it. clear that 
“there is no stigma of profiteering at- 
tached to the fact that a company is 
undergoing renegotiation of contracts. 
In the present emergency many com- 
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Shoe and Leather Companies on War Work Asked for Balance 
Sheets as First Step in Move to Recover Excessive Profits 


panies have been asked to produce great 
quantities of war equipment with which 
neither they, nor others, have had any 
previous experience which might gov- 
ern costs and profits. The purpose is 
to speed war production while keeping 
it on a basis which is sound for busi- 
ness today and for the peace to come.” 

It was also announced by the Pub- 
lic Relations Branch, as well as by the 
Price Adjustment Section, that con- 
tracts to be taken under review will 
be those “wherein aggregate sales for 
war purposes have exceeded $100,000 
in a fiscal year”; and that contracts 
thus affected “are those entered into 
after April 28, 1942, and also those 
made prior to that date if not fully 
paid for at that time.” 

In explanation of this, it was point- 
ed out that if a manufacturer had had 
a large contract prior to that date and 

-had delivered on that contract but had 

been only partially reimbursed by the 
Army, that contract would be treated 
for the purpose of the investigation as 
though it had been entered into after 
the April 28 “deadline.” 





To Manage Shoe Store 


Des Moines, IowaA—H. E. Wenaas, 
who has been employed in the Dono- 
van Shoe Store for a number of years, 
has been appointed manager of the 
store by John Bloem, who recently 
bought the store from W. F. Donovan. 
Mr. Bloem is owner of the adjoining 
Morgan Clothing store which he will 
continue to operate. 


SATURDAY: 
APRIL 10, 1943 « 





Kane Heads St. Louis 


Manufacturers 


St. Louis, Mo.—L. K. Kane, presi- 
dent of Boyd-Welsh, Inc., also of Kane- 
Dunham & Kraus, was elected presi- 





abet 


L. K. KANE 


dent of the St. Louis Shoe Manufac- 
turers’ Association April 1. He suc- 
ceeds C. L. Hein, general manager of 
Vitality Shoe Co., who retired from 
the office after serving for two years. 

A. C. Fleener of Blue Ribbon Shoe- 
makers was elected first vice-president 
and J. G. Samuels of Samuels Shoe Co., 
second vice-president. 

A. G. White, advertising director of 
Brown Shoe Co., was re-elected trea- 
surer after having served in that ca- 
pacity for the past 20 years. 

[TURN TO PAGE 35, PLEASE] 
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Boston, Mass.—The importance of advertising and the 
presentation of the Spring program were discussed at a spe- 
cial luncheon for directors, executives and friends of the 
W. L. Douglas Shoe Company given by Joseph W. Bartlett, 
president, at the Parker House, March 24. The head table 


included (left to right) Wm. O. LeFavre, vice-presideni, 
First National Bank, Boston, Mass.; Joseph W. Bartlett, pres. 
ident of the W. L. Douglas Shoe Co.; Charles Ault, executive 
vice-president, W. L. Douglas Shoe Co.; and William Ff. 
Hickey, treasurer, John R. Evans Co., Inc., Boston. 








Inventory Forms Must 
Be Filed Before April 18 


Shoe inventory forms which must be 
filled out by all members of the shoe 
trade and which are now available at 
banks handling ration banking, must 
be filed by a shoe establishment with its 
bank before April 18. On and after 
that date no establishment may trans- 
fer or acquire new shoes until it has 
filed its inventory. Two copies of this 
form must be filed by all members of 
the trade. 

Shoe dealers who do not have access 
to ration banking facilities may secure 
these forms by writing to State or 
District OPA offices. In such cases, 
the inventory is to be filed with the 
OPA District office. 

The inventory must be taken at the 
close of business April 10, and must 
include all shoes covered by Ration 
Order 17 as of that date. 

The inventory form lists 17 classi- 
fications of shoe types: (1) men’s dress 
shoes; (2) men’s work shoes; (3) 
youth’s and boys’ shoes; (4) women’s 
shoes; (5) misses’ and children’s shoes; 
(6) infants’ shoes and (7) all other 
rationed footwear. 

In listing pairs of shoes, OPA calls 
to the attention of shoe dealers the 
size ranges indicated in each classifica- 
tion. These size ranges are those used 
by the Bureau of Census. However, 
they may not, in all cases, cover the 
sizes of shoes a dealer may have in his 
establishment. Where this is the case, 
a dealer may indicate the size ranges 
he carries in each classification, and 
enter the total in the proper classifica- 
tion. 

One example of this would be under 
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“Woman’s shoes,” where line 4 on the 
form indicates size range 2% and over. 
Since many stores do not carry a size 
this small in women’s shoes, but do 
carry 2% size in misses’ shoes, the 
dealer is to list shoes of this size and 
classification under line 5: “misses’ 
and children’s shoes.” 

Another example arises in the classi- 
fication on line 6: “Infants’ shoes.” 
Size range indicated here is 5 to 8. 
This range should include rationed in- 
fants’ shoes from size 4% up. 

All shoe establishments—retailers, 
distributors, jobbers, and manufactur- 
ers—must take this inventory. It can 
be filed any time from April 12 through 
April 17. 


Boot and Shoe Club to Meet 


Boston, Mass.—Departing from its 
custom of having one speaker at each 
of its meetings, the Boston Boot and 
Shoe Club plans to give its members 
an evening of almost vaudevillian en- 
tertainment following its monthly 
dinner, to be held at the Hotel Vendome 
on the evening of April 14. The enter- 
tainment program comprises a discus- 
sion and demonstration of wrestling by 
Bertrand L. Shurtleff; a musical novel- 
ty act by George Gillette; an expose of 
tricks used by card sharps by Arthur 
B. Monroe; and a discussion of psychol- 
ogy by M. E. Muniz. This is the annual 
meeting of the club, to be presided over 
by President Francis C. Donovan. 





Army Buys Service Shoes, 
Outersoles and Rubber Heels 


Boston, Mass. — Miscellaneous 
awards announced at the Boston Quar- 


termaster Depot recently include ser- 
vice shoes of three types and fairly 
large quantities of leather outersoles 
and black rubber heels. 

The International Shoe Company is 
to make 5,820 pairs of Type III ser- 
vice shoes. A. R. Hyde & Sons Co, 
will furnish 229 pairs of low-quarter 
tan shoes. The George E. Keith Com- 
pany will manufacture 636 pairs of 
women’s low service shoes and 226 
pairs of service shoes for the WAAC’: 

The Hanover Shoe Co. and the Way 
Leather Company have contracted t 
furnish between them 156,000 pairs of 
leather outersoles; and the Hood Rub- 
ber Co. and the Essex Rubber Co. 
share in an order for 49,124 pairs of 
rutber heels. 





Birthday Fete for 
Adolph Kaufmann 


SAN FRANCISCO, CAL.—When Adolph 
Kaufmann, head of Sommer & Kaw- 
mann, largest shoe firm in San Frar- 
cisco, reached his office on March 2 
he knew it was his 70th birthday but 
he didn’t think his employees remet- 
bered it. However, when he arrived 
his 225 employees had transformed 4 
floor of the main shop into a festive 
party scene. A huge birthday cake 
with candles lighted by Tommy Le- 
den, the oldest employee, was cut and 
Mr. Kaufmann was presented with 4 
scroll signed by all the employees. Mrs 
Kaufmann was given a_ basket o 
flowers. 

Mr. Kaufmann, who has been active 
in the shoe business for 55 years, § 
continuing his active management o 
the company. 


Boot and Shoe Records 
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New Amendments 
To Ration Order 


WASHINGTON, D. C. — Two new 
amendments to Ration Order No. 17 
were issued by the Office of Price Ad- 
ministration recently. Amendment No. 7 
authorizes employers to issue purchase 
certificates for safety shoes to any 
employee who has spent his ration 
stamp 17. This amendment became 
effective April 5. 

Any employer whose plant is not 
gerved by a Plant Area Rationing 
Board may designate a company rep- 
fesentative to whom workers may ap- 

for certificates. The worker fills 
out the regular OPA application form; 
if the application shows a need for 
the safety shoes, and the worker does 
not have his ration stamp, the com- 
pany representative issues a certificate 
authorizing their purchase. 

The aim of this amendment is to 
speed up the acquisition of safety shoes 
by those whose work requires them. 
By applying to the District Office of 
OPA, the employer gets a supply of 
certificates to be issued to workers, 
on the basis of the total number of 
employees wearing safety shoes, any 
anticipated change in this number, the 
average wearing period of the shoes, 
an estimate of the number of pairs 
bought in the preceding two months, 
and information about the job for 
which the shoes are needed. When the 
initial supply runs low, the employer 
can secure more by writing to the 
District Office stating the number on 
hand and sending for review the appli- 
cations against which the company 
representative has issued certificates. 

Amendment No. 8, effective March 
29, provides for extra shoe rations for 
people living in the United States 
whose occupations may require them 
to be away from any available supply 
of shoes for long periods. Applications 
for additional stamps must be made 
in writing to the local War Price and 
Rationing Board, giving all informa- 
tion on which the eligibility of the 
applicant is based. 

Normally, extra rations are avail- 
able only to people who have less than 
two pairs of wearable shoes. Certain 
people, however, may have to take a 
larger supply of shoes with them 
when they are to be in isolated locali- 
ties for long periods. 


Indiana Travelers Vote Down 
Summer Convention 


INDIANAPOLIS, IND.—The regular 
luncheon and business meeting of the 
Indiana Shoe Travelers’ Association 
was held in the Canary Cottage. C. E. 
Partee, president, presided over the 
business meeting, and the general dis- 
cussion relative to a Summer conven- 
tion was brought up. The members 
Unanimously decided to abandon the 

Uncertain conditions, delayed 
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deliveries of footwear, scarcity of col- 
ored shoes, and the rationing measure 
were some of the factors discussed, and 
were instrumental in defeating the 
Summer convention idea. However, it 
is understood that some of the travelers 
will sponsor displays early in May, at 
the Men’s Wear convention to be held 
in Indianapolis, in the Claypool Hotel. 

After hearing the report from a 
committee headed by George Tobey, on 
a new location for headquarters of the 
association, it was decided to move the 
office from the present loeation in the 
Hotel English, to room 630 in the K. 
of P. Building. 


Kane Heads St. Louis 


Manufacturers 
[CONTINUED FROM PAGE 33] 


The new board of directors of the 
association is made up of C. L. Hein, 
Vitality Shoe Co.; J. W. Howe, John- 
son, Stephens & Shinkle; A. E. Farrar, 
Friedman-Shelby Shoe Co.; William S. 
Milius, Milius Shoe Co., and Matthew 
Steis, Spalsbury - Steis- Deevers Shoe 
Co. The first four of these are past 
presidents of the association. 

A. M. Burton continues as perma- 
nent secretary-manager of the associa- 
tion. 
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COLONIAL 


FINISHED 
SOLE SPVITS 


Their shoes have a more finished 
look, wear longer and sell easier. 
If you haven't seen Colonial 
Finished Sole Splits, lose no 
time in writing for samples. 


COLONIAL TANNING CO. 


BOSTON, MASS. 


also producers of work shoe splits 
ond Colonial Potent 






























Middle Atlantic Retailers’ 
Meeting Scheduled 


PHILADELPHIA, Pa.—The annual 
meeting of the M.A.S.R.A. for the fis- 
cal year ending March 31, will be held 
Sunday, May 16, at the Benjamin 
Franklin Hotel, here. Business to be 
considered includes: A detailed state- 
ment of the last convention, the asso- 
ciation’s annual reports, consideration 
of the association’s activities for the 
year ending March 31, 1944, selection 
of city and dates for the 30th Annual 
Convention and Exhibition, and com- 
mittee appointments for the current 
year. 

A detailed letter was sent out to all 
retailers from President Murray Rolfe, 
asking for full support of the rationing 
order, “Selfish practices may prove dis- 
astrous,” he wrote. Retailers may be 
selling themselves out of business by 
resorting to unethical practices. 

“It is especially important that every 
shoe dealer understand that soon he 
will be required to take an inventory of 
rationed types of shoes and, in order to 
continue to do business, open a ration 
bank account. If for any reason a re- 
tail store does not have ration bank- 
ing facilities, it should report this fact 
to the nearest state or district OPA 
office. CO-operation is the password— 
to end the war in Victory.” 
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More Shoes Bought 
For WAAC’s 


Boston, Mass.—Award of contracts 
to manufacture 168,000 pairs of low 
service shoes for the WAAC’s has been 
announced by the Public Relations 
Branch of the Boston Quartermaster 
Depot. Manufacturers sharing in this 
contract are: 

Marshall, Meadows & Stewart, Inc., 
23,000 pairs; United States Shoe Cor- 
poration, 23,000; The Selby Shoe Co., 
19,000; George E. Keith Co., 18,000; 
E. P. Reed Co., 17,000; Florsheim Co., 
15,000; Dixon-Bartlett Co., 12,000; C. 
B. Slater Co., 9,000; Irving Drew Cor- 
poration, 8,000; Julian & Koenge Co., 
8,000; J. P. Smith Shoe Co., 6,000; 
Gray Bros. Shoes, Inc., 5,000; and The 
Stetson Shoe Co., 5,000. 





Shoe Man Featured 
In Post Article 


New York—tThe April 3rd issue of 
Saturday Evening Post carries an arti- 
cle about Mahlon N. Haines, known as 
Haines the Shoe Wizard, of York, Pa., 
describing his phenomenal rise from a 
man with only $127 in the form of 
shoes on consignment to one with 40 
stores and a huge fortune. Mr. Haines, 
the article points ont, is a complete 
exhibitionist, and belives that his suc- 
cess, in part at least, has been due to 
his willingness to get himself talked 
about. 

His position in the public eye is en- 
hanced by his fireman red cars which 
carry the words “Haines the Shoe Wiz- 
ard” in 8-inch letters, the same legend 
on the show windows, door mat and 
shoe cartons of his store, his publiciz- 
ing of himself and his merchandise at 
war and bond-selling rallies. His stores 
are located in small towns in Pennsyl- 
vania and Maryland. Merchandise 
carried ranges from 99 cents to $1.98. 

Mr. Haines is firmly of the opinion 
that it’s better to get someone else to 
do the work for you than to do it your- 
self. He provides the shoes and the 
stores, and leaves it up to his man- 
agers to sell them. Salesmen receive 
no salaries, but are paid 9% per cent 
commission. Some of them do very 
well with this arrangement; others 
barely make a living. 

Mr. Haines’ unusual business meth- 
ods make interesting reading, and his 
colorful personality lends much to the 
article. 





N.R.D.G.A. Sponsors Bond 
Advertising Plan 


WASHINGTON, D. C.—The National 
Retail Dry Goods Association, repre- 
senting 6,000 retailers throughout the 
country, has informed Secretary of the 
Treasury Henry Morgenthau, Jr., of a 
plan to devote every Tuesday during 
the forthcoming 13 billion dollar Sec- 
ond War Loan campaign to Govern- 
ment bond advertising exclusively. The 


SHOE FORM CO. Inc. 


AUBURN N, Y 








Second War Loan drive will get under 
way April 12. 

In a telegram to Secretary Morgen- 
thau, Edward N. Allen, president of 
the retail organization, said that the 
association’s Board of Directors at a 
meeting in New York unanimously 
voted to ask every retailer in the na- 
tion to cooperate in the “Bond Tuesday” 
promotion. Not only will all mer- 
chants’ newspaper advertising every 
Tuesday during the Second War Loan 
campaign be confined to Government 
bonds, but all window displays will 
serve a similar exclusive purpose. 

In a wire acknowledging Mr. Allen’s 
message, Secretary Morgenthau said 
that the retailers’ plan will be a great 
aid to the publicity and selling effort 
in the Second War Loan campaign. 





Names Nominating Committee 


ROcHESTER, N. Y.—John W. Mills, 
president of the New York State Shoe 
Retailers’ Association, has named a 
nominating committee preliminary to 
holding the annual election by mail 
this year, since the association will 
have no convention until the end of 
the war. 

It is composed of Charles E. Knox, 
Batavia, chairman; Harold A. Read, 
Binghamton, and J. T. Huff, Pough- 
keepsie. 
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j.P. Smith Dealer 
Helps Available 


New York — Dealer helps in the 
form of newspaper, store display and 
direct mail advertising for British 
Walkers and Smith Synchro-fiex shoes 
are offered in an attractive booklet 

red by the advertising depart- 
ment of J. P. Smith Shoe Co. “Focus 
your lights on leadership” is the legend 
on the front cover, and the three media, 
represented by three spotlights, are 
focused on the trade names of the 


A folder of ads for Hanan dealer 
advertising is another well planned 
brochure prepared by this firm, con- 
taining a number of workable sug- 
gestions for dealers in these shoes. 
Sample postcards and mailing pieces 
are included. 


Non-Rationed Types 
Lead at Show 


CuicaGo—All types of non-rationed 
shoes and some shoes that are rationed 
led the demand at the regular monthly 
shoe show of the Chicago Shoe Travel- 
ers’ Association held recently at the 
Morrison Hotel. 

Huaraches, all varieties of non-ra- 
tioned play shoes, and boudoir slip- 
pers were sought by practically all re- 
tailers in attendance. There was also 
considerable interest in several types 
of wooden sole shoes displayed. In a 
number of instances retailers bought 
certain types of hard sole boudoir 
slippers which they intend to suggest 
as play shoes. Shower slippers, polish 
kits, and polishes also sold well at the 
show, since retailers are now seeking 
as many plus items as possible. 

There will be no show held by the 
association in April. This will be re- 
placed by the Fall opening show to be 
held May 1, 2, 3 and 4 at the Morrison 
Hotel. A large number of exhibitors 
has already signed up for this event. 





Request Release of Infants’ 
Shoes to Size 12 


ROCHESTER, N. Y.—Assurance has 
been given to makers of infants’ foot- 
wear in this and other cities by Jay O. 
Ball, president of the National Boot 
and Shoe Manufacturers’ Association, 
that it will work in cooperation with 
them to have infants first step shoes in 
sizes up to 12 released from rationing. 
In addition, “The matter of the moc- 
casin type manufacture as applied to 
infants’ and children’s shoes is receiv- 
ing very careful consideration,” said 
Mr. Ball. 


Promotes Dealer Cooperation 


Fonp pu Lac, Wis.—Maurice Fitz- 
ns, Jr., president of the Wisconsin 
Shoe Retailers’ Association, has been 
active since shoe rationing in promot- 
ing a stronger knit organization of 
dealers in the state, Mr. Fitzsimons 
recently addressed meetings in Milwau- 
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kee, Fond du Lac and Oshkosh em- 
phasizing the necessity for shoe re- 
tailers to be organized if they want to 
make themselves heard in government 
circles. 

At the meeting held in Fond du Lac 
under the sponsorship of the retail di- 
vision of the Association of Commerce, 
A. P. Freund of M. Fitzsimons & Sons 
Co., was elected chairman of the local 
retail shoe dealers. At the meeting in 
Oshkosh, attended by Mr. Fitzsimons 
and Mr. Freund, the Oshkosh Shoe Re- 
tailers’ Association was organized as 





FOR many, many years RAW-CORD soles have been the 
officially designated composition ‘bottoms’ on the Official 
Boy Scouts Shoes. We supply these now in limited quantities 
to the manufacturers of the Official Boy Scouts Shoes; not to 
the extent that we would like but in line with allotments per- 
mitted after Army Service Shoe requirements. ye Boy Scouts 
are proud of their insignia. And they are proud of the sole 
design illustrated above! These soles give sturdy wear, sure- 
footed grip for hiking, and are waterproof. Be proud of every 
pair you sell. For they do help Young America serve their 





an affiliate of the state association with 
W. F. Peterson, president and M. A. 
Britton as secretary-treasurer. 

Mr. Fitzsimons is a former state 
assemblyman representing the first 
district in Fond du Lac county for sev- 
eral sessions and has been affiliated 
with the M. Fitzsimons & Sons Shoe 
Co. since 1923. In his association work 
he is following in the footsteps of his 
uncle, the late Maurice Fitzsimons who 
was active in the affairs of the Wiscon- 
sin Shoe Retailers’ Association for 
many years. 
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Holliston, Massachusetts - Union Meds 
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Military Oxfords 
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$ 35° ox }-. 2 = BUCKLE 
a4 COLORED 
COMPOSITION SOLF 
SIZES 6-12 
Send for Catalog-- 
Complete Line 
Military Footwear 





ARNOFF SHOE CO.,INC., 101 Duane St., N.Y.C 
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Women's Shoes 
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High Heels 

K 3454 Black Patent 

eed Plain Vamp 
K 3452 Black Patent 

Leather Perforated 

Vamp 

M 3424 Blue Smooth 

Leather Perforated 

Vamp 

T 3422 Tan Smooth 

Leather Perforated 

Vamp 

w 3452 White 

Smooth Leather Per- 

forated Vamp 


Cuban Heels 

K 3459 Black Pat- 
ent Leather Perfo- 
rated Vamp 

T 3425 Tan Smooth 
Leather Perforated 
Vamp 

W 34509 White 
Smooth Leather Per- 
forated Vamp 


$2.00 Less 5% 30 days 
Sizes 4 to 10. Widths AA & B 


GROVES SHOE CO. 


311 W. MONROE STREET 
CHICAGO, ILL. 


Girdle 
Pump 





NO GAPPING 
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Loraine O. Fisher 


MEDINA, OHI0—Loraine O. Fisher, 
74, for years a widely known shoe mer- 
chant here until his retirement several 
years ago, died recently, leaving his 
widow and four children. 
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Walking Pumps 
Featured in Ad 





Houston, Tex.—Krupp & Tuffy recently 
featured this attractive ad of trimmed 
medium heel pumps. The arrangement of 
the shoes and the decorative illustration 
are extremely effective. 





Boston Merchants Fear 
Shoe Shortage 


Boston, Mass. — Boston merchants 
handling better grades of shoes are be- 
coming increasingly fearful that, come 
replacement time, they will be unable 
to get as many pairs of shoes as they 
need to satisfy the demand. They point 
to two factors in the current situation 
—either of them disturbing and both 
of them together really alarming. 

The first of these is the expected 
shrinkage in factory production due to 
loss of manpower; the second is the 
rapid rise in the demand for shoes of 
the types they carry. Some of them 
have almost reached the point in their 
thinking at which they would be more 
than willing to sacrifice some of the 
business they are currently enjoying. 
One store, as a matter of fact, has 
elected to stay closed on evenings dur- 
ing which it formerly had been open. 

Now, rationed by their sources of 
supply, the question of sizes becomes 
increasingly important as it becomes 
obvious that a wide range of sizes will 
have to be abandoned in favor of style 
variety or vice versa. Most of those 
contacted are strongly of the opinion 
that ability to fit is of more importance 
than style but the manner in which the 
over-all stock reduction is to be accom- 
plished cannot easily be determined. 
Some contemplate carrying a range of 
sizes in all selected styles; while others 
believe it Better to split their stock, 
dividing the entire size range into two 
or three parts, each part being a differ- 
ent style. The latter, of course, presup- 
poses the ability of the retail salesman 
to change the mind of his customer as 
to the style she wants. 

The question of whites is still un- 


settled. There are cases on record of 
merchants canceling order previously 
placed up to forty per cent of the origi. 
nal order. Here, again, there are two 
schools of thought—some merchants 
having decided that it will be better to 
carry only the staple styles in whites; 
while others have cancelled their orders 
for staples and have elected to play the 
game with novelties whites, such as 
those with open toes, etc. Whichever 
is chosen, all are confident that they 
will sell practically every white shoe 
they stock and that the carry-over into 
next season will be practically zero, 


Feature Coordinated 
Accessories 


Cuicaco—“Duration,” “Volunteer” 
and “Commissioned” are the terms be- 
ing applied to Spring fashion acces- 
sories, including shoes, by Wieboldt’s 
Department stores here. 

Coordinated accessories, together 
with new styles in apparel, were in- 
troduced at a series of fashion pre- 
views in the six different suburbs and 
neighborhoods where Wieboldt stores 
are operated. In some cases these 
style shows were given at a local wo- 
man’s club and in other cases at the 
store itself. Shows were organized and 
presented from the information stand- 
point, telling women just what is avail- 
able and how they can buy intelligently 
and economically to be dressed fashion- 
ably for the Spring of 1943. 

Among the shoe collections labeled 
“Volunteer” Accessories were dressy 
pumps, shown with pill box hat, draw- 
string bag, and doeskin gloves, which 
were described, “to keep you trim and 
neat for your part in winning 
the war. Made to go with the clothes 
you ‘live in.’” Also referred to as 
“Volunteer” were sling pumps shown 
with pompadour hat, cocktail bag, and 
cuffed gloves. Sturdy walking shoes 
appeared with the “Duration” acces- 
sories which also included a tailored 
derby hat, shoulder strap bag, and 
pigskin gloves. Copy referring to these 
accessories read, “They’re sturdy and 
dependable to last you for the duration 
and long after! They’re ready for the 
all-out wartime job ahead!” Spectator 
pumps were referred to as “Commis- 
sioned” along with beret, underarm 
envelope bag, and classic gloves and 
were described as “Pretty and fem- 
inine without losing their usefulness.” 

Shoes, accessories and wearing ap- 
parel are being exhibited in store win- 
dows and special departmental displays. 


David B. Ehrig Retired 


Rocuester, N. Y.—David B. Ehrig, 
who was for 17 years shoe buyer for 
the department store of Schueneman 
& Evans, St. Paul, Minn., is now re 
tired and living at LeRoy, N. Y. He 
was also a traveling shoe salesman for 
John Kelly Inc., Rochester, for many 
years. 
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viously - red, white and blue colors in cards and 
re al . matching price tickets. 
ire Qi) EASTER CARDS 1 BELLAIRE SHO! 
vhites; | and Spring circular 
a » of price tickets sent Thoughtful merchants from coast to coast 
h Zio request. feature Bellaire’s Foottoose Shoes, and Comrort- 
r as fe . ABLES steadily. Because air-cushion tailoring in Bellaires 
chever Display Card spells genuine comfort, because they are snug-fitting, 
t they |@ 8” x 14” _ because they look well, wear long. Because Bellaires 
> shoe * | are designed for service and 
‘Tr into H i | = for after-work relaxing; and 
ro. na armonizing | Ms are helping women “Keep 
tl Price Tickets Their Feet” in today’s jobs. STROLLER 
be) 154” x 21/4" * 
¢ 6 Doz.—$1.25 - 
= 12 Doz.—$2.25 : 
° 
Q : | 
iteer” - 150 Different 
ns be- 7 Prices in Stock 
acces- ’ 
oldt’s | ty] “tices desired | 
oH Check with Order Wi | 
ether If C.0.D. P 
e ine | °O| ferred, Add 12c am | i 
pre- A If Special Delivery, - Black Crushed Elk 
‘oa Add 15¢ AAA tC 
stores 2 DISPLAY CARDS: 75¢ Each; 3 for $1.65 é 
these 4 List of four texts to select from will be sent on request ane een en ech ~ BE 
| wo- K4 Three Blank cards with design illustrated 90c 
a {] | Detailed Information on Monthly Service at Your Request ake, ede... So 
ni- |! BOOT AND SHOE RECORDER | | B=ttAlE SHOE COMPANY. 2 
vail- fj "DIVISION OF BOLE, SnCENEY 
ently | SOUTH STATE STREET © @ CHICAGO, ILLINOIS | a 
beled _ remeee ss i: 
ressy | Cuard Against Black a warning issued by government offi- not daunt the founder. Shortly after- 
raw- Market Activit cials and trade leaders to these mer- ward he had another new store in the 
rhich ee Activity chante. They have been warned that if vicinity, but this was outgrown within 
and CINCINNATI, OHI0—Cincinnati shoe they set aside a certain amount of their a few months and another move was 
ing [| retailers, taking cognizance of trade normal inventory to take care of necessary. The present store, a modern 
thes | gossip emanating from the East that friends and old customers they auto- structure, is the fifth location of the 
0 a8 | “black market” operations may follow matically reduce the base upon which firm. \ ] 
own | in the wake of rationing, planned vigil- to rebuild their inventories because “Perhaps you will enjoy a chuckle 
and 4 ance to halt any incipient moves of this they will have to present resources or two at what was once as ‘high style 
hoes | character. Office of Price Administra- with ration stamps for new stocks. merchandise as the beautiful shoes we 
cees- Ff tion officials throughout the country The OPA plans to check retailers’ are showing today,” was part of the 
ored J] have realized the dangers of illegal irregularities through inventory con- message of the firm to its customers, 
and | trading and admit that they have not trol records. who came from many sections of the 
hese } facilities to police the order beyond the city to see the old display—and to buy 
and | regulation requiring dealers to sur- Museum Display Marks new shoes. 
tion | render customers’ ration stamps to get z —-— 
es new goods. It was pointed out that be- 50th Anniversary 
es = —— selling which — Rocuester, N. Y.—With a museum Women Replace Salesmen 
op, the order contains a loophole display of shoes that have been in vogue . 
oa relative to rationing stamps “which merce fresh during the last half cen- In Service 
‘em- may encourage counterfeiting.” “tury as the feature event, G. Bareis OcpEN, UTAH—The shoe department 
3s.” As the OPA rationing order had to & Son recently began observance of its of the J. C. Penny Company store an- 
pa take into account sales of footwear fiftieth anniversary in the retail shoe nounced recently that Archie Bowden 
a through mail-order houses to which puysiness. Along with the museum foot- had left the shoe business to enlist in 
on customers sent their checks or money wear, which was heralded with exten- the Army Air Corps. Mr. Bowden was 
. orders with a stamp detached from sive illustrated advertising in neigh- stationed at St. Maries, Idaho, when 
their rationing books, some retail ob- borhood newspapers, was shown an last heard from. 
servers believe that this arrangement excellent stock of shoes for men, wo- Jo Sinclair, formerly assistant man- 
“leaves the door open for more serious men and children that are up-to-the- ager at Penny’s shoe department has 
rig, evasions than any black market de- minute in style. been inducted into the Army. ; 
for velopments.” Gottlieb Bareis and his son, Charles, Replacing Mr. Bowden and Mr. Sin- 
1an _“Play safe” when in doubt concern- are members of the firm, which was clair are five women: Mrs. Verna Aal, 
re- ing the limits of the rationing regula- founded by the former in St. Paul Mrs. Pearl Mower, Mrs. Ella Taylor, 
He ms seems to be the consensus of Street in 1893. Within two weeks from Mrs. Ettine Haney, and Mrs. Willma 
for pinion among retailers. its beginning the building in which it Adams. The manager of the shoe de- 
ny Some retailers desiring to supply was housed was burned along with the partment is well pleased with the new 
“old customers” are expected to heed stock of merchandise. But that did employees. 
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Manpower Problem Unabated or two terms. He also attended busi E 
ness college at Bowling Green, Ky, 

PORTLAND, ORE.— Manpower and wo- Following graduation, Mr. Jenkin; 
manpower remain one of the biggest entered the shoe business by becoming 
problems confronting the shoe stores of associated with a Nashville shoe com. Som 
this Pacific Northwest region. Both in pany, whence he came to St. Louis with 
Portland and Seattle shoe stores are the auditing department of Interna. ; 
finding increasing difficulty in manning tional in 1912 where he gave 17 years 
staffs. What the Army or the WAACs of efficient service with increasing re. LIN 
haven’t taken have gone in increasing sponsibility. In 1929 he became mang. shoe | 

BYR es tii fiat numbers to the shipyards, airplane ger of the specification department, than | 
Stroll M plants and other war factories. and in 1930 he was chosen as assistant} they 

ro ocs At Weiner’s in Portland, all kinds secretary of International, continuing} riding 

i ee ee of nelp was meget Penny ye — until 1939 when he was elected a mem- succes 

’ giris, wrappers, cashiers, and mainte- ber of the board of directors. Not 

Men's penn «od nance help. Weiner’s was offering He is survived by his widow, Mrs, riding 

$1. © FLEXIBLE CON. great opportunity for advancement” Maude Lander Jenkins, and a son, Lt} see ¥ 

STRUCTION to beginners, with the store giving ex- Robert H. Jenkins, Navy Air Corps] fear t 

e kicx-orr sacx | ‘Client wages, emphasizing its friend- Corpus Christi, Tex. An elder brother} incre 

@ LEATHER SOLE liness and helpfulness while learning, w. S. Jenkins of Los Angeles, als of ra 

@ RUBBER HEEL pleasant working conditions, and offer- .yrvives, abate 

© HAND-SEWED ing year ’round employment to the 4-Fs, Mr. Jenkins was a member of the secon 

Site cate At Seattle, Wash., advertising cam- Masonic Fraternity of Eddyville, Ky,, pears 

at Onee Delivery Sizes 6-12 Owien | Palgns were centered on securing help [odge and he attended the Third Bap. of a 

rather than selling shoes, the one being tist Church of St. Louis. His health ratior 

much more difficult than the other. The had been a matter of concern for the that 

Fashion Bootery was teaching the in- past two years, but he never ceased to a resi 

experienced, while the Buster Brown attend to his activities with the com- 17 cor 

yen - eras 5. Teg Store advertised in Bremerton for pany. He was a quiet, thorough and if. the 
Men's Shoes experienced men. efficient executive and most loyal in his this 

Coe cr cer errs eer devotion to the welfare of Internea- trade 

tional. items 

Albert H. Jenkins we By tl 

Sr. Louis, Mo.—Albert H. Jenkins, consu 
a member of the board of directors of Former Store Manager — 
the International Shoe Company and . cool — 
head of the company’s specification de- Receives Commission opinic 
partment, died in the company’s first Be.oir, Wis.—Gordon E. Gullikson, becau 
aid hospital Monday afternoon, April former manager of the Big Shoe Store all a 
5, after a heart attack in his office. here, has been commissioned a second short: 

Mr. Jenkins was born at Lebanon, lieutenant in the Army. He held the cludir 
Tenn., Dec. 18, 1883. He attended the rank of corporal before being commis- those 
public schools where he later taught sioned. er 
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Jungle Boots Protect Soldiers in Tropics | te i 

agers 

ceive 
~ upwa: 
avail 
Discontinue Basement will 
Department a 

: CHICAGO. — The basement men’s shoe To 
: section of Carson Pirie Scott & Co. has ing 7 
i been discontinued and consolidated with brask 
' the regular men’s shoe department. co-ope 
{ have | 
Whites Selling in San Jose ee 
£ activi 
‘ SAN JOSE, CALIF.—White shoes are in 
' considerable favor with many San Jose 

: women, with the trend toward white Urge 
steadily increasing as the Spring sea- Rati 

i son advances. Several of the leading C 
; shoe retail stores in this city report Hl 
an increasing demand for white foot- memb 
wear, and expect a steady volume of ers’ J 
sales throughout the Summer months. New York.—A new “kick-the-Jap" boot, giving protection to our soldiers during and ¢ 

Pumps are extremely popular here (jungle fighting and hard mountainous marching, was announced recently by United being 
this season, but sandals and oxfords States Rubber Company. The new footwear was developed by the company’ secret 

are commanding splendid sales accord- %esigners, working in collaboration with Army officers in the tropics, in order to tion. 
ing to many of the stores. Women con- give our men foot protection without heat during prolonged work in wet —— tin t 
tinue to show f for high High camouflage green colored canvas uppers protect feet and ankles aga Shan« 
now @ preference for High  srepical undergrowth, make it possible for boots to dry out quickly, and withstesd infor: 
heels, particularly for dress occasions frequent soakings. Heavy rubber soles with cleats give essential sure-footedsess - , 7 
while medium and low heels are in con- for mounteineus marching. Thick duck insole gives greater comfort. Because of veo at 
siderable demand for general wear. special lacings, beots can be pulled on and off easily, and worn partly open. in thi 
40 Boot and Shoe Recorder April | 
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Jenkins 
becoming 
hoe com] Some Dealers Fear Reaction When Coupons Are Spent. 
Duis 
perth Shortage of Salespeople Acute 
17 years 
ising re- woo Nes. — Nebraska’s retail 
e mana- shoe dealers have gone to war—more mbe 
artment, than eight hundred of them. Now that Dates to Reme . 
assistant} they have gone into action they are Shoe Manufacturers’ Fall Opening, 
ntinuing riding the crest of the rationing tide Hotel New Yorker, New York 
amem-| successfully, and happily. City. April 11, 12, .~ ae 1943 
Notwithstanding the fact that they’re ag ~——— Shee Show, Parker 
| hoe “ jouse, ton, Mass. 
w, Mrs.| riding the tide, there are those who April 19, 20, 21, 22, 1943 
son, Lt, see whitecaps on the horizon. They fan Opening Show, Shoe Shoe Travel- 
Corps, fear these presage a storm ahead. The ers’ Association of a Ho- 
brother, increased buying during the first month tel Morrison, Chicago, Ill. 
es, also} of rationing—there seems to be no North - Bann yo 1943 
abatement during the first part of the western National Shoe iravel- 
of the second month—is the seat of what ap- ers’ Show, Dyckman Hotel, Min- 
le, Ky pears to be a case of jitters because ,, Be@polis, Minn. _— May 2, 3, 4, 1943 
— aan - Midwestern Shoe Travelers’ Fall 
rd Bap. of a condition “that is not common to Sh Paxton Hotel, Omaha, 
health rationing.” It is nevertheless a fact  eypiieacamas « 
. ’ Neb. May 9, 10, 11, 1943 
for the that retailers are forecasting that as Fall Style Show, Southwestern Shoe 
ased to a result of the heavy buying now, No. Travelers’ Association, Adolphus 
1 com- 17 coupons are going to be scarce later and Baker Hotels, Dallas, Texas. 
gh and} if the present pace is continued. To May 11, 12, 13, 14, 1943 
l in his this expressed fear, leaders in the Fall Shoe Show, lowa National 
nterna- trade are urging, “Start pushing those Shoe Travelers’ Association, 
items that do not require coupons. — _ ~. me 17 og 1943 
By the time the coupon rush abates a oo ad eax 
consumers will readily turn to other 
s.”? 
Although there is some division of wealth is Loren Mills of Lincoln, one 
opinion on what the future has in store of the best known shoe men in the ter- 
likson, because of the rush on rationed stocks, ritory. Until only a few years ago 
Store all are agreed there is a statewide he had spent his entire business life 
second shortage of competent salespeople, in- within the walls of a shoe store. Seven 
ld the cluding Lincoln and Omaha. But in of his thirty-three years in the work 
mmis- those two cities the condition is not were spent in Minnesota. Except for 
as serious as elsewhere. a short time when he was on the road, 
Late in January the public schools the remainder of his experience has 
— in the state’s two largest cities started been in Lincoln, where he gained a 
night classes in distributive education. wide acquaintance among all classes 
cs The instructors, highly qualified man- of retailers. 
agers or employees of shoe stores, re- Rationing has not made any great 
ceive no pay. Through these classes change in the manner of doing busi- 
upwards of 50 persons have been made ness in Nebraska. Popular priced out- 
available to Lincoln outlets, and more lets are emphasizing casual play shoes. 
will be employed as rapidly as they All are using newspaper space liberal- 
complete the course which runs six ly, and changes in window displays 
weeks. are more frequent than previously. 
To OPA authorities the most pleas- Markedly noticeable .is the fact that 
ing phase of rationing shoes in Ne- most dealers are conforming to the 
braska has been the “100 per cent request of the OPA that not more than 
co-operation of the retailers. They one pair of shoes be sold to a customer 
have done a splendid job staying with- at one time. “Buy them only when 
in the regulations.” In charge of the you need them,” has become almost 
activity in the Cornhusker commop- a statewide slogan. 
Urge Cooperation with tion of the OPA to prosecute all wilful 
Rationi R lati violators. ; : “W 
tioning Kegulations “That the order is not perfect is f 
Cuicaco — The cooperation of all admitted by many, but nation-wide vio- "4 
members of the National Shoe Travel- lations by a few may bring more LAST 
ers’ Association in helping to enforce drastic regulations. I suggest that CORP. 
ring and carry out rationing regulations is every member of the National Shoe 
ited being sought by Norman N. Souther, Travelers’ Association assist his cus- : rare ica’ Uv 7, nemoit 
y's Secretary-treasurer of that organiza- tomers to a full understanding of the 
r to tion. He has sent the following bulle- order and inform them that when they Fa y/ le ners of {’ aits 
= tin to all members: “Mr. Seymour are in doubt about any of the regula- . , | ~— 2 ‘ 
aad Shane of the Chicago office of the OPA tions they should consult their local 335 EAST 27TH ST.NEW YORK CIT 
188 informs me that there is wide-spread rationing board and if this board can 
of Violation of the shoe rationing order not solve the problem, to communicate HOLIn 
in this district and that it is the inten- with the regional office.” 
der April 10, 1943 
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St. Louis Jobs 
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SELL US 


YOUR SURPLUS SHOES 
WE BUY BETTER GRADES 
ANY QUANTITY—WRITE 
OR WIRE... .we can give as reference 


any of the 15 leading St. Louis factories. 


M. K. WEIL SHOE CO. 





1326 Washington Ave., St. Louis, Mo. 














Attending Officers’ 
Candidate School 


ROCHESTER, N. Y.—William J. Han- 
nifan, head of the 43-year-old retail! 
shoe business of Hannifan & Company, 
Olean, N. Y., is now a candidate at the 
Officers Training School at Camp Lee, 
Va. John V. Sheehan, a member of the 
firm, is conducting the business during 
his absence. 


Low Heel Types in Demand 


Fort Wayne, INpD.—The recent gov- 
ernment order eliminating rationing 
restrictions on certain styles of shoes 
brought throngs of female shoppers to 
Fort Wayne shoe stores. However, 
sales of shoes under rationing in Fort 
Wayne, at least, have reflected a few 
changes in the type of shoes wanted. 

There has been a drop in the sales 
of women’s shoes, a survey of stores 
revealed, but there has been little 
change in the volume of men’s shoes 
sold. However, most men are buying 
better grade and higher priced shoes. 

Women are buying more flat-heeled 
shoes than ever before. One shoe store 
manager said that nearly 75 per cent 
more sport shoes have been sold this 
year. Another said that during Janu- 
ary over half of the shoe sales to 
women were for sport or walking ox- 
fords. Women of all ages are buying 
these shoes, he said. 

Summer styles are beginning to be 
wanted by women, with the two-toned 
(brown-and-white). low-heeled spectator 
types most in demand. Colored shoes 
are also wanted, particularly red and 
green. 
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Joins Army Air Forces 

AuvuBuRN, N. Y.—William J. DeWitt, 
Jr., son of the president of Shoe Form 
Company, here, enlisted recently in 
the Army Air Corps. While attending 





William J. DeWitt, Jr., and his father, 
president of Shoe Form Company 


Amherst College which he left to enter 
the service, he was active in many 
sports, including skiing, boxing, wres- 
tling and football. 

His father, William J. DeWitt, is 
busily engaged in war production on 
the home front, where his plants are 
turning out many important items 
used in war work. Among these are 
utility boxes, dust covers and other 
items used in war plants, as well as 
DeWitt fish hooks, important in the 
aquatic food industry. Both “Bill” and 
his father are fishing enthusiasts. 





Volume of Business Up 


BERKELEY, CAL.—Volume of business 
has increased at least 25 per cent since 
rationing went into effect, and in some 
stores the increase has been much 
greater. This is on top of increased 
business which has been generally 50 
per cent above normal since the war 
began, because of the demand from 
workers in war production activities. 

Non-rationed play shoes and casuals 
make up a large part of the recent in- 
crease. Demand continues strong, how- 
ever, for more serviceable shoes, such 
as military walking shoes and oxfords, 
for both street and work wear. Younger 
and older customers alike want low 
heels more than ever before. There is 
also a considerable demand for the two- 
toned and colored items which will no 
longer be available when stocks are 
gone. Blues are in biggest demand. 

“In a few months, when serviceable 
rationed shoes are seen to last well for 
longer wear,” said C. R. Garwood, 
owner of Garwood’s, “customers will 
find that they can spare one of their 
precious stamps, now and then, for a 
new pair of casual shoes, as well.” 






“Young women from the University 
of California campus still ask for 


brown and white saddles,” reported 
Joseph DeCristofaro, proprietor of the 
College Bootery. “But after looking 
around for them in vain, they usually 
come back and buy the white saddles 
which I am able to get for them. Blue 
sandals are in big demand, too.” 
“The trend is definitely toward more 
sensible shoes, and better grade shoes, 
for men, women and children, alike,” 
said C. E. Hodgson, owner of Hodg- 
son’s Brownbilt Shoe Store. “Never- 
theless some rationed novelties are go- 
ing well, and there was a great demand 
for our considerable two-toned carry- 
over, as long as it lasted. Even with 
these non-replaceable items gone, de- 
mand still continues with volume much 
greater than before rationing started.” 





Pioneer Shoe Man to Retire 


Des Motnes, Ia.— W. F. Donovan, 
pioneer shoe merchant, who has been 
in the shoe business in Des Moines and 
watched it change. from a_ business 
where the major portion of sales were 
cowhide and felt boots to the present 
day of fine leathers, is retiring from 
business to devote his time to manage- 
ment of his farms. Mr. Donovan, who 
is 78 years old, started in the shoe 
business in Des Moines when he was 
fifteen years old as a clerk in the B. F. 
Longman Shoe Store. In addition to 
clerking in the shoe store, he cared for 
the employer’s horse and cow and was 
paid $15 a month and allowed to sleep 
in the store. 

After nine years as a clerk, he opened 
a shoe store at Belle Plaine, Iowa, 
which he operated until 1894 when he 
came to Des Moines to take over the 
store where he is now located. 

The present Donovan store was 
opened by his older brother, L. E. Don- 
ovan, in 1877 and a partner, William 
Haskel, and has been in the Donovan 
family over 60 years. On the death of 
his brother, Mr. Donovan sold his Belle 
Plaine store and entered into the 
business. 

Mr. Donovan has believed in keeping 
his business up-to-date and has mod- 
ernized the building five different times 
in the 49 years that he has occupied 
it. The Donovan Shoe Store has catered 
to members of the same family during 
all of its 60 years of service; Mr. Dono- 
van is now selling shoes to grandchil- 
dren of some of his early customers. 


Enlarge Floor Space 


Los ANGELES, CALIF.—Martha’s Ad- 
vertising Service has taken the adjoin- 
ing rooms and will enlarge their art 
department. This agency expanded 
considerably in the past year in its ser- 
vice to retail shoe stores and found its 
floor space in the Hotel Lankershim 
inadequate to handle the business com- 
ing to it. Jesse Day will head the art 
department as heretofore. 
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Sandals Selling Following Release 





Lifting the Ban by Amendment No. 5 Stimulated Sales in 


Houston Stores. 


Serviceability Demanded 


in Rationed Shoes 


Houston, TeExaS—The release of 
sandals from rationing has snapped 
up sales in the definitely masculine 
shops, which have been anxiously await- 
ing some such release since the action 
taken on play shoes. The day after 
the former notification was received, 
one particular shop reported the sale of 
sven pairs of sandals in one day. 
Good news also, which, nevertheless, 
required clarification by the local office 
a@ the OPA was the liberalization 
order on safety-toed shoes. 

According to Harvey Smith, district 
Office of Price Administration ration- 
ing officer, many purchasers had in- 
terpreted the liberalization order as 
meaning that such shoes had been en- 
tirely removed from the rationed list. 
Mr. Smith stressed that a purchaser 
need only show that the coupon from 
his own ration book has been used. 

Now that footwear can only be pur- 
chased with the famous Coupon No. 17, 
customers demand serviceability in 
their shoes. By the same token of ser- 
viceability, ties and oxfords are the 
leaders. People who formerly bought 


oxfords and pumps now compromise on 
ties for street and dressy wear; those 
who wore pumps exclusively are switch- 
ing to oxfords. 

Black is the leading color in new 
shipments being received, with some 
blue in gabardines, and some whites 
coming through. Patents have been sell- 
ing well, due in some measure, to the 
apprehension on the part of the public 
of a total shortage of this popular ma- 
terial. Some stocks of two-toned spec- 
tators remain on hand. In a recent 
newspaper ad for this style, however, 
the Columbia cautioned shoppers that 
the supply was limited and could not 
last long. Most of the stores—Krupp 
& Tuffly, Smart Shop, Fashion, Foley 
Bros.—have stocks of spectators, Turf- 
tan calfskin, wedges in both monk and 
tie styles have been selling well at 
Levy’s. 

The luxury type shoe, such as patch- 
work alligator with matching bag, 
continues to hold its popularity, but 
the phenomenal sales on non-rationed 
play shoes have just about run their 
spectacular course. 





Moves Coast Office 


Los ANGELES, CALIF. — Harry J. 
Evans, West Coast sales representative 
for the Dr. Locke Shoe Corp., has taken 
new spacious rooms on the second floor 
of the Hotel Lankershim. “This move 
is made not because we have more 
shees to sell, but because I feel we 
have an even greater service to give 
to our accounts. Detailed office work 
is apparently more now for the con- 
scientious traveling man than ever be- 
fore. This new office will give plenty 
of elbow room, as well as being an ex- 
cellent workshop,” Mr. Evans said. 


Labor Shortages Felt 
In Shoe Plants 


CINCINNATI, 
turers in the Cincinnati district re- 
ported that production schedules are 
being maintained, but the twin buga- 

of manpower and materials 
continue in many plants. With Cin- 
tinnati still charted in the “Number 
3” bracket of the War Manpower 
Commission’s survey of available labor, 
shoe manufacturers, pointed out that 
their situation was not quite as rosy 
a some other employers. The “Num- 
ber 3” bracket assigned for labor avail- 
ability as expressed by WMC identifi- 
tation means labor “stable but ap- 
proaching tight.” 

Cincinnati industrialists involving a 
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OH10—Shoe manufac- 


diversified representation of interests 
have just formed a special committee 
to formulate plans for making full use 
of Cincinnati’s manpower. The Society 
for Advancement of Management and 
the Cincinnati Industrial Association, 
the latter functioning principally in 
“heavy” industry and the machine tool- 
metal trades field sponsored the Cin- 
cinnati industrialists’ manpower com- 
mittee. 

Amnouncement was also made re- 
cently that John M. Baker, former per- 
sonnel director of Crosley Corporation, 
has been recommended as war man- 
power director for the Cincinnati area. 
Robert Goodwin, WMC regional di- 
rector at Cleveland, sent Mr. Baker’s 
name to Washing for eventual Senate 
conformation. The Cincinnati WMC 
director would serve as a liason officer 
between WMC and Selective Service. 





Rules on Rental 
Of Bowling Shoes 


Cuicaco.—In response to a number 
of inquiries on rental of bowling shoes, 
Seymour Shane, regional miscellaneous 
products rationing representative, is- 
sued the following interpretation: “New 
bowling shoes may not be rented or 
loaned without surrendering a ration 
coupon. Owners of bowling alleys who 
have used old bowling shoes which 
were formerly rented may continue to 
rent old or used shoes,” 














OFFICIAL 
Foot Health 
Week 


POSTERS 


SIZE 17 x 22 
IN PATRIOTIC COLORS 





Industry is giving more attention 
to foot care education than ever. 
Podiatrists have started a cam- 
paign that promises to become 
nation-wide. It’s important for 
YOU to dramatize your store as a 
source of good shoes, correctly 
fitted, if it is so qualified. 


. 


Tie up with the great nation-wide 
promotion of 


NATIONAL 
FOOT HEALTH WEEK 


April 26 through May | 


Use these patriotic official posters in 
your windows and in your store. 


5 Posters 2.50 30 Posters 7.25 
10 Posters 3.75 50 Posters 11.00 
20 Posters 5.25 100 Posters 21.00 


Mail your order NOW 
—enclosing check to 


Boot and Shoe Recorder 
100 E. 42 St., New York, N. Y. 


Attention: R. E. Andruss 
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LEX OL 


Makes up for Lost Sales 


Rationing makes it vital for your cus- 
tomers to get Icnger service from shoes 


ae the natural oils and insure longer 
e. 


Mationally advertised. We 
furnish posters 
Order from your jobber or direct. 

iz. (25¢) size, $1.80 doz. 
Pint ($1.00) size, 7.20 doz. 


THE MARTIN DENNIS CO. 


Summer Avenue, Newark, N. J. 
~ pt aa & Jones, Ltd., = 
W. Pender St., Vaneouver, Berbak Ltd 
184 Bay 8t., Toron to. 





on new shoes to re- 


end imprinted folders. 





Chain Store Efficiency 


records are made available 
to independent retailers in the 


Recorder’s Stock Record System 


MERCHANT’S SERVICE DEPT. 
209 So. State St., Chicago, Ill. 


Samples on Request 























Purchases Controlling 
Interest of Field Shoe Co. 


Des Mornes, lowa—Herbert A. Alex- 
ander, who had been associated with 
the late T. Frank Jaques in the Field 
Shoe Co. store since 1919 and had man- 
aged the store since the death of Mr. 
Jaques last December, has purchased 
the. controlling interest in the store. 
R. J. Barnes, who joined the organiza- 
tion in 1929, was associated with Mr. 
Alexander in the purchase of the store. 
Mr. Alexander is president and treas- 
urer and Mr. Barnes vice-president and 
secretary. There will be no changes in 
the personnel. 

Mr. Alexander had been vice-presi- 
dent since 1927 and later had been sec- 
retary and treasurer. He’ has served 
as president of the Shoe Retailers of 
Iowa and the Des Moines Shoe Re- 
tailers’ Association. 

The Field Shoe store was founded 
in 1883 and later acquired the old W. L. 
White Shoe Co. They handle shoes for 
men, women and children, and have 
carried some of their present lines 50 
years. The store was remodeled and 
modernized a few years ago with a new 
front, new fixtures, lighting, air con- 
ditioning and rearrangement of the 
interior that was completely redecor- 
ated. 


Spokane Stores Join 
In Cooperative Ad 


SPOKANE, WasSH.—Shoe stores and 
shoe departments here, shortly after 
the opening of the Spring season, 
launched a campaign of fashion ad- 
vertising. Models were shown of the 
latest Spring patterns, with a heading 
“Stepping-Into Spring,”—group mer- 
chandising and cooperative advertising 
which was participated in by a number 
of shoe merchants and departments. 
Among those participating were the 
Savon Shoe Shop, Saad Brothers, and 
Hill’s Shoe Store, the I. Miller store, 
Arthur Schulein, Inc., Alexander’s, 
Block’s, the Buster Brown Shop, the 
Dr. M. W. Locke shoe shop, Dr. Scholl’s 
store, and Leed’s 
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Appointed Footwear 
Production Manager 


New YorkK—Charles L. Glaes, who 
started as a clerk in the company’s 
Williamsport, Pa., plant 26 years ago, 





CHARLES L. GLAES 


has been appointed production man- 
ager of the four footwear plants of 
United States Rubber Company. From 
these plants come volume war produc- 
tion of army raincoats, barrage bal- 
loons, inflatable boats, life-saving suits, 
many types of footwear, coated fabrics 
and other essential war products. At 
the time of his promotion Mr. Glaes 
was factory manager of the company’s 
Mishawaka, Indiana, plant, which re- 
cently won an Army-Navy “E” award 
for excellence in war production. Be- 
fore he was transferred to the Misha- 
waka plant in 1932, Mr. Glaes was fac- 
tory manager at Williamsport, Pa. 





Await Details on Standardized 
Safety Shoes 


CINCINNATI, OHIO. — Cincinnati shoe 
manufacturers awaited detailed infor- 
mation concerning the five standards 
for safety shoes announced by the 
American Standards Association at the 
request of the War Production Board. 
According to information here “the 
five standards” are calculated to save 





valuable war materials as well as pro- 
tect the worker against injuries which 
might keep him off the job. 

The standards, it is explained, pro- 
vide uniform requirements for a work 
shoe with a steel box toe to protect the 
worker from falling objects—the most 
common of all causes for lost-time 
accidents. The new standards include 
conductive shoes, providing protection 
in operations where static electricity of 
the body might cause explosion; non- 
sparking shoes, providing protection 
where sparking in explosives factories 
presents a hazard; shoes to minimize 
peril from electric current, and a type 
to protect against molten metal. 


Shoe Factory Plans Move 


MILWAUKEE, Wis.—The Pro Shoe 
Co., makers of sport and athletic shoes 
for men and women, now located at 
1813 W. Center St., has purchased the 
three-story brick building at 917-919 
N. Third St. here and will occupy the 
property about May 1. The shoe firm 
will conduct its manufacturing opera- 
tions on the second and third floors of 
the newly acquired building and will 
operate a retail store on the ground 
floor. 


Taking Radio Course 

OGDEN, UTAH—Seaman Second Class 
Clifford Dean Raymond, is now in at- 
tendance at the University of Colorado 
where he is taking a course in radio. 
He enlisted recently in the Navy. Sea- 
man Raymond was formerly employed 
by the shoe department of L. R. Sam- 
uels store. 





Elitharp Director of 
State Association 


RocHEsTeER, N. Y.—Howard B. Elith- 
arp, manager of E. P. Elitharp, Inc., 
shoe retailers, Watertown, N. Y., has 
been elected a director of the New 
York State Shoe Retailers’ Association. 
He is a son of the late Edson P. Elith- 
arp, who was elected president of the 
association in 1926. Mr. Elitharp was 
long associated with his father in the 
business. 
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Newspaper Features 
Shoe Wardrobe Idea 
RocHESTER, N. Y.— “Don’t let shoe 
um See BOOT ee SHOE RECORDER 
the Democrat and Chronicle advises, 
nting a page of pictures of attrac- “THE €REAT NATIONAL SHOE Wean.y” 
tive shoes of different designs and for 
yaried uses for guidance in carrying 
out this advice. 
Considering the possibility of bor- 
rowing a coupon from “hubby,” which y 
may be classed as a dividend, not to be FIRST Ow Every - SHOE 
figured in plans for the year’s shoe 
wardrobe, the article continues: “Plan ANO tdthee Schedule Every 
to make your shoe needs divisible by 
4 three. Roughly speaking, your needs 
will be for dress shoes, walking shoes a = 
“ and Summer shoes. FOR 1943 kK T\2 Sis 
“The needs of a war worker will be YY 9 te37 
: different from those of the clubwoman o Oe 
s Bre. engaged in volunteer war work. And E= a 7 Oy 
fe ‘ the needs of the sub-deb are again dif- a\sie\7\8\s eae 
- ferent from either war worker or club- ae pape Aa__ 
) woman. Today we have divided our KOK 1927 a0 elvialsis 
an shoe collection into three groups, de- i 
a signed to cover all needs in those three 
ct the categories.” 
A+: The varied designs are shown in 
rclude pictures, with special suggestions re- 
: garding care that will make them last. 
ection 
ity of 
- Extension for Shipments 
action * 
sestiie Without Currency 
imize WASHINGTON, D. C.—The OPA has 
type extended from April 17 to April 25 the 
time during which shoe manufactur- 
ers may ship shoes to retailers without 
actual transfer of ration currency. THE FOLLOWING ADVERTISERS USED SIX OR MORE INSERTIONS IN 1942 
Shoe —, KA yore — (i 
were ro ac ay by the ce a a SI Vautty Ge Go 
—_ of Price Administration to bring them yaw) tne Lk leans Jeaeers Sephene & Benale Shaw Co. 
at into proper relation with ceilings for Genee Wetter Company ———- : 
: Ss finished leather. Seas Se Content — ee 
. Dollars-and-cents prices are set for + 4 the Ntpendetetmne Gone 
‘ these skins, which have experienced an oan Tao tine Cand tote 'b tee! Compeny 
ee increasing demand due to an expanded TT a eee sorry ong 
a need for leather of all types. Formerly <radeds tory Sto Carparein Pay ye 
van used chiefly in production of morocco I The tite, Stow Company 
4 and grain leathers for use in handbags, ys a, Hence See Company 
_ upholstery and bookbinding, goatskin fi Ges Saas Compe tor ien ies ey 
leather is now being used for more es- Snsieen then Comp be A Poor —s 
sential commodities, such as shoe up- pas ~ ye A.W. tow & Some Company 
pers, linings and suede gloves. This pwn a mo ss tm 
wes action will not affect consumer prices. Re Otten ee oo tos 
at eet oe 
ado Play Shoes in Big Demand Some ae IS 5 - 
lio. a RI EE. Tayler Corp. 
= SAN FRANCIScO—With the advent of leveved toot & Show Co foarte See te 
ov Spring and dry, sunny days, California Li — + 2 
4 women are turning their attention to he ccnmeee ated Siow teckinny Corp 
the large variety of non-rationed play woteentichy —— 
shoes available in the stores. Manu- Per Shee Co ead thee’ 
facturers are finding out what can be Scare, bohene © tend ty. wag 8 Gas te 
done with non-strategic materials, “Ca ee 
— permits of much experimenta- ABC. NET PAID CIRCULATION — 14,626 ABP. 
ion. 
. Play = are becoming quite com- 
Xe mon on the public streets of our cities, 
? and with sport dresses the play shoe BOOT AND SHOE RECORDER 
. > town colors is a perfect companion. “The Great National Shoe Weekly” 
” ressy patent leather is popular, with Publicetion 
x wedge heel, open toe and back and a sem @® 
: platform sole. The gypsy seam stepin, 100 EAST 42nd STREET NEW YORK,.N. ¥. 
m the upper made wholly of fabric, sheep- 
skin, cape or a combination of these 
materials, is also a favorite. 
April 10, 1943 



























Classified and Want Ads 








HELP WANTED 


SALESMEN WANTED 





[TENTION, RETAIL SHOE SALES 

MEN: There is a wonderful opportunity in 
Health Spot Shoe Shops for men with shoe re- 
tailing experience who are capable of assuming 
responsibility and taking complete charge of 
store operations. Unlimited earnings under lib- 
eral profit-sharing plan. Ability to fit shoes 
properly and make friends of customers are 
important qualifications. Here’s chance to cap- 
italize on your ability. Address: HEALTH 
SPOT SHOE SHOPS, INC., Industrial Ave- 
nue, Danville, Illinois. 


W ANTED AT ONCE: experienced retail 

shoe man for well established, better grade 
family shoe store. Good Missouri town of 
6,000 population where living is a genuine 
pleasure and not such a struggle. This is a 
good opportunity and future. We will more 
than do our part to make things pleasant for 
the right man. Give details first letter, must 
be draft deferred, references. Write Box No. 
763, c/o Boot & Shoe Recorder, 100 East 42nd 
St., New York, N. Y. 








POSITION WANTED 


RETAIL Shoe Executive, 42, draft deferred, 
life time experience buying and managing 
stores; thorough knowledge of selling, merchan- 
dising and personnel training; desires perma- 
nent connection with progressive organization; 
will consider any locality. Address Box 766, 
c/o Boot & Shoe Recorder, 100 East 42nd St., 
New York, N. Y 








SALES manager, salesman field expediter, 30 

years experience. 26 years with one manu- 
facturer. Personal sales over $750,000.00 
yearly. Has contact with all the important 
shoe distributors throuchout the United States. 


Can produce results. Write Box 764, c/o Boot 
100 East 42nd St., New 


Shoe Recorder, 
York, N. Y. 








Shoes “Most Important 
Accessory” 


CHIcCAGO—Shoes are currently being 
featured as the most important acces- 
sories by Marshall Field & Co. both in 
window displays and advertising pro- 
motions. 

A recent full-page advertisement en- 
titled “Suit Accessories start at the 
ground” suggested five types of shoes 
as the basic accessories for new Spring 
suits. Copy reads, “Your shoes are 
the toe-hold to your suit accessory 
picture this Spring. With shoe pur- 
chases limited, you’ll choose the ‘fix- 
ings’ for your suit, so that they build 
imaginatively from that toe-hold.” One 


ANTED:—Salesmen for short line, high 

grade women’s Goodyear welts with patented 
exclusive feature, carried in stock. Liberal 
commission paid to men who can produce. An 
excellent opportunity to increase your incvotne. 
Mention territory now being covered and lines 
being carried. All applications will be treated 
confidentially. Only those meaning /usiness 
should apply. Address #756, Boot & Shoe 
Recorder, 100 East 42nd St., New York, N. Y. 





WANTED TO PURCHASE 


ee ee ee 
NN a aE SS 


MANUFACTURER 
JOBBERS 
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turn into CASH 
CONTACT US 


MOSINGER BROTHERS 
1235 WASHINGTON AVE. 
ST. LOUIS, MISSOURI 
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WANTED TO PURCHASE 





SELL YOUR SURPLUS STOCKS 


to 
KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes from 
retailers, jobbers and manufacturers. 
Visit our new warehouses 


108-110 Duane Street, New York 
Phone: WOrth 2-5377 and 5378 and 5379 











WE WILL BUY FOR 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHOE COMPANY 
120 N. 4th St., Philadelphia, Pa. 
Phone Lombard 2062 








SHOE STORES WANTED 


FOR CASH 
Men’s, women’s, children’s shoes retailing 
from $5.00 and up. Short term leases as- 
sumed. Write in confidence to 
A. L. BARIS, Pres. 
BARIS SHOE CO., INC. 
79-81 Reade St., New York 
Unusual references on request 





> a 





ILL buy close-out lots of Dr. Scholl’s arch 
supports. Send inventory. Address #757, 
Boot & Shoe Recorder, 100 East 42nd St., New 
York, N. Y. 





BUSINESS OPPORTUNITY 


LASTIC WOODEN SOLES — NEW 
PATENT. Urgently wanted Wood Manu- 
facturer, preferably wood heel or last factory 
with surplus production capacity wish immedi- 
ately engage large production new type sole in 
growing demand. Manufacturing process simple 
to realize. All technical assistance for rapid 
start will be furnished. Outstanding manufac- 
turer only apply. Address Box 765, c/o Boot 
& Shoe Recorder, 100 East 42nd St., New 
York, N. Y 











suggestion was a pair of Balenciaga 
brown calf wall-toe pumps to be aug- 
mented by brown fabric gloves and a 
light brown hat. “Start with navy 
calf Buccaneer hand laced shoes” was 
another suggestion, and for a gray 





suit a pair of army russet shoes. Turf- 








WEBUY 
Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Stetson, Red Cross, Nunn-Bush, Ete. 


IRWIN RUBIN 
“The House of Jobs’’ 
88 Reade St., Cor. Church 
Phone Barclay 7-7887 New York City 











WE BUY 


SHOE STORES 


FOR CASH 


BARSH & CEASAR 


4th St 
Phone MARket 1666 


Philadelphia 











tan oxfords were offered for wear with 
a beige gabardine, and “if you like 
dark, dark brown with your grays, have 
the town brown Aristo with open toe.” 








CLASSIFIED ADVERTISING RATES 
The rate for "Position and Lines Wanted" advertisement is 4 cents per word for all undisplayed advertise- 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases 
each word of the address should be counted. 
The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
[= Advertisements for this page must be in our New York Office on Friday of the week preceding publication ™ 
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ufacturers Advisory 
mmittee Named 


WASHINGTON—An advisory commit- 
of shoe manufacturers has been ap- 
inted by the Office of Price Adminis- 
tion to aid in the problems arising 
in connection with control of prices 
and maintaining quality of shoes, OPA 
announced today. 

The committee, which will hold its 
first meeting in Washington Thursday, 
will function as an advisory and con- 
sulting body on present and proposed 
price actions affecting the shoe indus- 
try. It also will act as a clearing house 
for proposals from the industry on 
OPA price actions. The committee is 
made up of the following members: 

Robert Adams, Charles Cushman 
Co., Boston; A. Bogutz, Newton-Elkin 
Co., Philadelphia; Charles L. Daly, 
Daly Brothers, Boston; Daniel J. Dan- 


ahy, H. H. Brown Shoe Co., Worcester, 
Mass.; Robert Erb, J. F. McElwain 
Co., Nashua, N. H.; John A. Foulk- 
ener, Craddock-Terry, Lynchburg, Va.; 
S. Goldberg, S. Goldberg & Co., Inc., 
Hackensack, N. J.; B. A. Gray, Inter- 
national Shoe Co, St. Louis; K. Holly, 
Holly Shoe Co., Boston; Charles F. 
Johnson, Endicott-Johnson, Endicott, 
N. Y. 

Also William J. Joyce, Joyce, Inc., 
Pasadena, Cal.; L. Kane, Boyd-Welsh 
Co., St. Louis; E. C. Lincoln, Edwin 
Clapp & Son, Inc., East Weymouth, 
Mass.; J. S. Marks, L. V. Marks Co., 
Cincinnati; B. E. Matthews, Williams 
Shoe Co., Portsmouth, Ohio; Frank 
Payne, Lancaster Shoe Co., Elizabeth- 
town, Pa.; James Shapiro, Consoli- 
dated National Shoe Co., Boston; T. R. 
Simons, Weyenberg Shoe Co., Milwau- 
kee, and Joseph S. Stern, United States 
Shoe Corp., Cincinnati. 








Butler Bros. Grading Up 


Cuicaco—A general stepping up of 
lines of slippers and shoes in response 
to a demand for better quality mer- 
chandise is now being practiced by 
Butler Bros., wholesale distributors. 

Previously house slippers never ex- 
ceeded the $1.50 price at retail and are 
now retailing up to $3.00.. Men’s shoes 
now retail up to $6.50 and women’s up 
to $4.98. Previously only work and 
utility type shoes for both men and 
women were carried, but during the 
past year or so a number of style shoes 
have been added. 

Butler Bros., in addition to serving 
as wholesale distributors, also service 
the Ben Franklin and Federated stores. 
This house has discontinued publish- 
ing a catalog for the duration. At 
present a flyer is sent out each month, 
advising the trade of just what mer- 
chandise is available in stock. 
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Attractive Tulip Design, deep 
orchid and green on shell 
rose card; text in purple. 


Size 8” x 14” 
Six Easter Texts 


to select from— 
Sent on request. 


75¢ each; 3 for $1.65 
or without text 


3 for 90¢ 
Limited Quantity—Order Early. 


TALKING WINDOWS PAY THE RENT 









































Same design and colors with 
black imprinted prices. 


texts, also tickets sent on request. 


PRICE TICKETS 


Size 14%,” x 244” 
6 Doz.—$1.25 
12 * — 2.25 


with store name 
imprinted 
144 Tickets—$3.85 
288 = — 6.20 


Check with order please, 
wnless C.0.D. preferred. 


Circular showing samples of 
EASTER and Patriotic card and 


AWM ZHL ZAVYd SMOCNIM DONIXIVIL 















































LORF 4 4 Price Tickets 
co UL AND EF Any Selection | Or If Blank | Display | Modernistic| 6 Month | 12 Month| Or If 
FECTIVE SHOW CARD SERVICE From 150 Tickets. | Cards Card | Contract | Contract | Without 
AND PRICE T I Cc K ET ; FF Preferred 8*x14" Holders ree a a 
m n . embers embers iders 
SERVICE . . . New and Prices 
seasonal display cards No. 1 (12 doz.) _| (in 8 Sheets)|__12 6 $9.25 $6.20 | $5.25 
sant : 96 126 
and harmonizing price No. 2 (Sdoz.) _|(in6Sheets)| _—8 4 6.12 4.50 | 3.85 
tickets every month with 79 7) 
informative messages on No. 3 (6 doz.) (in 4 Sheets) 6 2 4.60 3.70 3.35 
° 48 63 
style notes, value, quality, No. 4 (4 doz.) (in 3 Sheets) 4 2 3.35 2.95 2.60 
service, etc. Exclusive Additional Limit: (2) 
’ 1 ted d .70 
franchise basis. WRITE Price Tickets servile Khemiber Per 100 
and ther Tl dos. "33 
for samples fur Imprinted 72 (6 dor) 1:25 | 50-75 Gr. Lees 5 
information. Price Tickets | 144 (12 doz.) 2.25 | 75-100 Gr. Less 10 
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